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Abstract

This study examines BookTok, the online community of recreational readers on popular app
TikTok. The research focuses on the impact of BookTok on reading culture, as seen in the example
of Colleen Hoover’s commercial success with her 2016 novel It Ends With Us. The theories upon
which this study is based are diffusion of innovations theory, platformization theory, uses and
gratifications theory, and participatory culture theory. To investigate how BookTok has impacted
the reading experience and engagement of users, this study incorporates evidence from two
thematic content analyses, one focusing on videos from the For You page of TikTok and the other
focusing on videos under the hashtag #itendswithus. The findings show that BookTok creates a
digital space where like-minded readers can interact and react to books. The BookTok community
engages with books by: (a) analysing and interpreting them, (b) expressing their themes creatively,
(c) discussing and criticising their film or TV adaptions, (d) evaluating them, and (e) organising
and documenting them. Moreover, most videos on a reader’s For You Page fall under the
response/evaluation theme of book engagement, which shows that readers are highly likely to find
their next read by simply scrolling on TikTok and coming across book recommendations. Finally,
it is observed that romance is the most popular literary genre on TikTok. This research is useful

for a range of stakeholders in the publishing industry, including publishers, authors, and readers.
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Introduction

The publishing industry has undergone significant changes in recent years, with the proliferation
of digital technologies and the rise of social media platforms playing a key role in this
transformation (Pressman, 2020). One social media community that has gained significant
attention in this context is TikTok’s BookTok community, which allows readers to interact with
each other and authors to directly connect with their readers and bypass traditional publishing
channels (Flood, 2021). The purpose of this research proposal is to investigate how BookTok has

impacted reading culture.

In my earlier academic work, | explored whether BookTok can be defined as a community,
and focused on determining its uses and gratifications (Rozaki, 2022). The findings of my research
indicated that authors, publishing houses, and bookstores are becoming increasingly active on the
TikTok platform and BookTok, as a community, empowers their success. Thus, BookTok can be
described as a consumption community, which is a group of consumers who are interested in a
specific consumption activity and/or ideology (Kozinets, 1999, p. 4) which, in the case of
BookTok, is reading. In my previous research study, I also concluded that the publishing industry
should consider including and prioritising TikTok in their communication strategies. As a follow-
up to my bachelor’s thesis, | would like to expand on the existing research and shift the focus from
the community as a whole to the reader as an individual, while still maintaining the context of
TikTok. My research aims to provide a deeper understanding of the relationship between
recreational reading and TikTok, and how this relationship has evolved. To examine this
relationship, 1 will focus on the commercial success of Colleen Hoover’s 2016 novel It Ends With

Us. By analysing how readers have engaged with the novel on TikTok, I will gain a deeper



understanding of the ways that TikTok influences the consumption of literature. This research will
provide insight into how readers discover and select books and how they engage with and discuss
literature online. By conducting a comprehensive analysis of the current digital landscape, | also
aim to gain insight into the potential ramifications of this digital transformation. Thus, this study’s

contents hold significant relevance for scholars and practitioners alike.

Books in the 21st century

Books have been an integral part of modern culture for over five hundred years and have served
as a cornerstone of education and academic life (Thompson, 2005, p. 1). As Thompson notes, in
the 21% century, a small group of large multinational corporations hold significant power in the
publishing industry and have consolidated many formerly independent imprints under their
corporate control. These conglomerates operate on a global scale and have a significant impact on
the way information is produced and disseminated (ibid., p. 2). Thompson also mentions four main
factors that are affecting and will keep affecting the publishing industry: (1) the growing
concentration of resources, (2) the changing structure of markets and channels to market, (3) the
globalization of markets and publishing firms, and (4) the impact of new technologies (ibid., p. 8-

10).

To begin with, Thompson (2005) argues that mergers and acquisitions in publishing have
led to increased power and resources for large corporations. This process has been particularly
notable in trade, educational, and professional publishing but less so in academic or scholarly
publishing. Thompson also notes the changing structure of markets and channels to market in the
publishing industry, and places focus on the rise of powerful retail chains like Barnes & Noble and

Borders in the U.S., and WHSmith and Waterstone's/Dillons in the UK. Additionally, the



emergence and success of online retailers like Amazon.com has opened new channels to the market
but has also introduced new uncertainties, such as the financial precariousness of online retailers.
Thompson also notes that the growth of publishing conglomerates, the rise of retail chains, and the
emergence of online retailers have all contributed to the increasing globalisation of the book
industry. This process is interconnected with the rise of English as the international language,
which I believe has expanded the market for books and increased access to them for people around
the world. Finally, Thompson comments on the impact that the digital revolution has had on the
publishing industry, allowing for greater efficiency and a transformation of information
management systems. However, as Thompson notes, the impact of digitisation goes beyond mere
efficiency gains, as publishing assets now consist of digital content, not just physical books. As a
result, publishers have realised that their key asset is the content and copyrights associated with it
and have experimented with ways to disseminate this content in formats other than printed books,
such as e-books. As a final note, referring to the changes that the publishing industry is undergoing,
Thompson writes: “this is a story in which some lessons are clear while others remain clouded in
uncertainty, and we are still a long way from knowing how the plot will unravel in the end” (p.
10). Thompson's book was published over 17 years ago, and as a master’s student in New Media
and Digital Culture, 1 am motivated to continue Thompson's research and explore how
advancements in new media have impacted an equally important stakeholder of the publishing
industry, which is the readers. Given the rapid pace of technological innovation, it is imperative to

examine how digital platforms are altering the discovery and consumption of books.



Social Media and TikTok

Social media platforms have been prevalent since the early 2000s, with popular names, such as
MySpace, Facebook, and Twitter, quickly becoming popular after their launch (Kaplan &
Heinlein, 2010, p. 61). These platforms are defined as "a group of internet-based applications that
enable the creation and exchange of user-generated content” (ibid., p. 62). User-generated content,
or UGC, refers to media created by the public rather than professionals and can be accessed via
the internet (Daugherty et al, 2008, p. 1). Bahiyar and Wang (2020) note that UGC transforms
internet users into "self-publishing consumers” (p. 2). As of July 2022, 4.7 billion people use social
media (Statista, 2022), and this number is expected to increase to 5.4 billion by 2025 (Dixon,
2022). However, one social medium has been the centre of attention in recent years. Its rapid rise
as the most popular app for teens and young adults (Aslam, 2020) and the privacy concerns
surrounding its use (Maheshwari & Holpuch, 2023) have propelled TikTok to the forefront of the

previously mentioned major social media companies.

Musical.ly, the forerunner to TikTok, was an application released a decade ago that allowed
users to create short looping videos. Users could choose songs and record lip-synching or dance
routines ranging from 15 seconds to one minute. ByteDance, a Chinese media company that
anticipated Musical.ly’s expanding rivalry, built Douyin, a similar lip-synching video creation
software, and subsequently released TikTok for markets outside of China in 2016 (Anderson,
2020, p. 7). Musical.ly was eventually purchased by ByteDance in 2017 and was incorporated with
TikTok in 2018 (ibid.), and TikTok immediately reached and surpassed Musical.ly’s success
(Kennedy, 2020, p. 1). In the year 2022, TikTok was primarily used by members of Generation

Z—which includes people born between 1997 and 2012 (Dimock, 2019) —, and almost half of



TikTok's global audience is made up of teens and young adults aged 16-24 years old (Aslam,
2020). The popularity of video creation, as well as the increase in the number of videos watched
by users, which has doubled since 2018 (Hayes, 2022, para. 27), may explain the rise of TikTok.
Cervi (2021) notes that approximately 71% of Gen Z teens and young adults use their smartphones

to watch videos.

With its rise as the most downloaded and growing app, TikTok has received significant
attention from the academic community. Thus far, research has focused on dance culture (Jerasa
& Boffone, 2021; Cervi, 2021a; Johnson, 2021; Kennedy, 2020), influencers (Abidin, 2020; Ting,
2021), education and learning (Adnan et al, 2021; Hayes et al, 2020; Khlaif & Salha, 2021; Nam,
2020; Fiallos et al, 2021), branding (Laboriel, 2021), healthcare (Arias, 2021; Basch et al, 2020;
Basch et al, 2021; Chen & Otrovsky, 2020; Das & Drolet, 2021; Southerton, 2021; Bruno, 2020),
ethics (Busurkina, 2021; Scalvini, 2020), consumerism (Cantawee et al, 2021), politics (Cervi,

2021b; Chen et al, 2021; Gray, 2021), and activism (Hautea et al, 2021; Subramanian, 2021).

BookTok

TikTok’s user-generated nature enables the creation of communities that gather people who share
the same interests, and who use the platform to exchange content that revolves around these
interests (Abidin, 2020, p. 80). BookTok is a community on TikTok that has gained significant
traction among young book lovers in recent years. The hashtag #booktok on TikTok, which counts
almost one hundred billion views as of April 2023, is used to share book recommendations, discuss
favourite characters and plots, and celebrate the joy of reading, through the creation of user-
generated content. BookTok is seen by some as the saviour of reading (Murray, 2021, para. 10),

considering that there has been a steep decline in reading habits among young people in the 21%



century (Merga, 2021, p. 2). Pressman (2020) suggests that people often view their books as a
representation of themselves, which is why they may place a high value on the visual aesthetics of
their library (p. 94). It is therefore no surprise that readers on TikTok share videos of their

organised bookshelves including decorative elements and a variety of colourful books.

The rise of BookTok has coincided with a shift in the publishing industry, as traditional
gatekeepers are being disrupted by the democratization of the internet and the proliferation of self-
publishing platforms (Hebert, 2022). As a result, the industry is undergoing a period of
transformation and experimentation, with publishers and authors looking for new ways to reach
and engage with readers. While BookTok is primarily a community of book enthusiasts, it has also
become a powerful marketing tool for authors and publishers (Zarroli, 2021) and it has emerged
as a considerable influence on the publishing industry and book sales (ibid.). On one of my recent
visits to the bookstore, I noticed a couple of books that had a special sticker on their cover. Upon
further inspection, | realised that the sticker wrote something like “as seen on BookTok” or
“BookTok best-seller” (Figures 1 and 2). In general, the BookTok community is particularly
interested in books that belong to the romance genre (Hariri-Kia, 2023, para. 2; Sanderson, 2023,
para. 3). The #romancebooks hashtag on TikTok counts six billion views as of April 2023, and
there is a big sub-community of romance readers that calls themselves “smuttok™. This community
is “dedicated to discovering, discussing, and celebrating erotic romance” (Hariri-Kia, 2023, para.

2).
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Figure 2: BookTok marketing

On BookTok authors can create short videos or other types of content to showcase their work and
engage with their readers, and many are already making use of the app’s popularity. For example,
John Green, the author of best-selling novel The Fault in Our Stars, has an active account on the
app where he discusses his novels and shares fun facts about their creation (Reyes, 2023). Being
active on TikTok helps authors to build a personal connection with readers, leading to increased
book sales and visibility (Bennett et al, 2023, para. 19). Because BookTok users place a strong
emphasis on community building, this allows authors to cultivate a loyal following of readers who
are interested in their work. I believe that TikTok can be especially beneficial for emerging or self-
published authors who may have limited access to traditional marketing channels for financial
reasons, for instance. With its algorithmic recommendations based on users' reading habits and
preferences TikTok can expose readers to new and diverse content and increase book sales and

visibility for the authors (Merga, 2021, p. 6). For instance, in 2020, British publishing company



Bloomsbury experienced a 220% increase in profits, with CEO Nigel Newton attributing part of
this success to the "absolute phenomenon™ of BookTok (Wood, 2021, para. 10). Similarly,
American market research company National Purchase Diary Panel (NPD, 2021a) reports that "the
young adult fiction category has grown by 68% year-to-date through April 2021, compared to the
previous year" (para. 1). These findings indicate the significant impact that the BookTok
community on TikTok has had on the young adult fiction market. Moreover, Merga (2021, p. 4)
argues that BookTok has helped make reading socially acceptable again, with the word “nerd”
losing its derogatory connotation. All these changes in favour of reading have not remained unseen
by TikTok. Recently, the app launched a feature in collaboration with major publishing house
Penguin Random House that allows users to link books within their videos (TikTok, 2022) and,
thus, the two companies are appropriating BookTok for profit. On the other hand, BookTok has
received criticism for promoting a competitive mindset among users focused on reading as many
books as possible, leading to a lack of critical engagement and a devaluation of literary works
(Lee, 2022), while also perpetuating a lack of diversity (Sajor, 2023; McCall, 2022) in the books
being promoted and an emphasis on aesthetics over the actual reading experience (Pierce, 2023;
Wallace, 2023). As Pierce humorously notes, “with all of this effort being put into being seen as a

reader, one wonders how any of them have the time to read” (para. 8).

While it is evident that a significant number of scholars has focused upon TikTok, there
are only a couple of studies among them that give emphasis on BookTok and are relevant to the
current research study: Merga (2021) discusses the challenges and limitations of BookTok, such
as the lack of diversity in BookTok content and the potential for misleading or biased
recommendations and Wiederhold (2022) notes that BookTok has also changed the way that

readers approach books, with readers being more willing to try new genres and books that they



may not have previously considered, while Martens et al (2022) also agree that many users have
been introduced to new genres and authors through the platform. Overall, the literature reviewed
here suggests that TikTok as a social medium and BookTok as a community are important for
understanding the intersection of youth culture, reading, and social media. The research study on
which this thesis will be built aspires to add to the existing bibliography by examining BookTok’s
impact in more depth and doing so through the fascinating example of Colleen Hoover’s 2016

novel It Ends With Us.

Case study

The rise of American author Colleen Hoover is a fascinating topic in the literary world. In 2022,
six of Hoover’s books were in U.S. best-sellers list: the best-selling book of the year was Hoover’s
2016 novel It Ends With Us (Dellatto, 2022). Verity ranked at No. 2, It Starts With Us at No. 4,
Ugly Love at No. 5, Reminders Of Him at No. 7 and November 9 at No. 9. According to the New
York Times, by the end of 2022, Hoover had sold 8.6 million copies of It Ends With Us, which

were more than the Bible (Alter, 2022, para. 3).

What is even more fascinating is that It Ends With Us was not released in 2022. In fact, the
book was originally published in 2016. Stewart (2021, para. 1) writes that the novel spent a brief
period on the best-sellers list thanks to 21,000 copies sold in its first month. However, the sales
immediately levelled down. Four years later, between 2020 - 2021, It Ends With Us experienced a
resurgence in popularity, partly due to the influence of the BookTok community on TikTok (ibid.,
para. 2). Users on BookTok discovered the book and praised it to the point where sales finally
reached an astounding 29,000 copies per week, and just in 2021, 308,000 copies were sold (ibid.).

Videos using the hashtag #ItEndsWithUs have received a total of three billion views as of April



2023. According to Stewart (2021), “the rise in interest in It Ends with Us is one of the best

examples of the impact of TikTok on book sales” (para. 4).

One factor that has clearly contributed to the success of It Ends With Us on BookTok is the
strong recommendation and endorsement of the novel by influential TikTok users within the
community (Alter, 2022, para. 8). Many BookTok users created content featuring the novel and
shared their thoughts and opinions about it, which helped to generate interest and curiosity among
other users (ibid.). The themes and content of the novel, including romance, family, and abuse,
may have also resonated with many TikTok users, and contributed to its popularity on the platform;
in particular, the theme of domestic abuse was highly relevant during the covid-19 lockdown
(Seck, 2021). As the United Nations reports, cases of domestic abuse skyrocketed during the
government-imposed quarantines, as couples were forced to spend weeks under the same roof
(ibid., p. 6). Therefore, It Ends With Us, with its theme of domestic abuse, might have been a

medium of relatability for women in toxic households.

Research Questions

This research project aims to examine the role of BookTok in the contemporary publishing
landscape and assess its potential impact on reading culture. I will focus on user practices and,
more specifically, on how users have engaged with the novel It Ends With Us on TikTok.
Moreover, | will examine whether and how TikTok influences book discovery. To research the

above, | address the following research questions:

RQ: How has the rise of BookTok impacted the reading experience and engagement of users,

as reflected in the popularity and reception of Colleen Hoover's 2016 novel It Ends With Us?

10



SRQ(a): How do readers engage with books on TikTok, as seen in the example of

Colleen Hoover’s It Ends With Us?

SRQ(b): How do readers discover books on TikTok and what can be said about the

books that are popular on the platform?

Summary

On Chapter I, | present relevant theories that will help me answer the research questions. On
Chapter I, I present the methods | will use to collect and analyse the data. Finally, on Chapter IlI,
| present the findings of the research, which include insights into user engagement on BookTok
and book discovery on BookTok, as well as a discussion of the implications of the research, and

recommendations for further study.
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Chapter I: Theoretical Framework

The following theories are used to better understand the rise of BookTok as a community that
highly impacts reading culture and book sales. The theoretical framework is divided into two
sections: (a) theories that help understand the rise of BookTok, and (b) theories that focus more on
the user experience on BookTok. In the first section, I utilize diffusion of innovations theory to
understand the rise of BookTok as a source of literary recommendations. Then, | expand on
BookTok by utilising platformization theory to connect it to a wider network of highly impactful
digital platforms. Finally, I bring in media effects theory to highlight the impact of BookTok on
today’s market, but also on future markets. In the second section, | begin with uses and
gratifications theory, which is a staple in understanding why and how users engage on social media
platforms. This is followed by participatory culture theory, which helps understand how average
people that interact on BookTok are influencing the book industry. Finally, I use cultivation theory

to explain BookTok’s hyperfocus on the romance genre.

The Rise of BookTok

Diffusion of innovations theory

The diffusion of innovations refers to the process by which new ideas, practices, or technologies
spread through a society over time (Rogers, 1962, p. 76). Rogers suggests that the diffusion of an
innovation is influenced by several factors, including the innovation's perceived relative advantage
over existing alternatives, its compatibility with existing values and practices, and its complexity
or ease of use. The rise of BookTok can be connected to Rogers' (1962) theory because users have

found a new way to discover and engage with books. As an innovation, | believe that BookTok

12



offers a relative advantage over traditional book discovery methods, with its user-generated
content providing more personalized and relatable recommendations. BookTok is also compatible
with the interests and preferences of younger generations, who are more likely to use social media
platforms. Finally, BookTok’s accessibility through smartphones makes it an efficient choice for
book discovery and engagement. Overall, the rise of BookTok exemplifies how new innovations
can be diffused through social networks, and how factors such as relative advantage, compatibility,

and ease of use can influence their adoption.

Platformization theory

According to Gillespie (2010), a platform is a technical and social infrastructure that mediates
interactions between diverse groups of users. Platformization theory argues that digital platforms
are becoming the dominant form of online interaction and communication, and that they are
shaping the way we interact with each other and consume media (Helmond, 2015, p. 1). Similarly,
the emergence of digital platforms has led to the platformization of the book industry. Platforms,
such as Amazon and Goodreads, and TikTok and Instagram with their BookTok and #bookstagram
communities, offer users a range of resources and opportunities for discovering and engaging with
books. As Helmond (2015) argues, platforms are complex socio-technical systems that mediate
social relations, and they are shaped by the values and interests of those who create and operate
them (p. 3). In the case of TikTok and its BookTok community, the platform's features and design
have played a significant role in shaping the ways in which users interact with books and reading
culture (Merga, 2021, p. 6). For example, the short-form video format of TikTok and its
algorithmic recommendations have created a unique space for book recommendations and

reviews, allowing users to share their love for books in a creative and engaging way (ibid.). The
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platform's emphasis on user-generated content has also given rise to a new form of book marketing,
one that is based on peer-to-peer recommendations and social validation rather than traditional
advertising and promotional campaigns (Biino, 2022). Moreover, Van Dijck (2018, p. 13) notes
that platforms often act as gatekeepers, controlling access to content and shaping the distribution
of attention and resources. Due to TikTok’s algorithm, which personalizes its content based on
each individual user’s past scrolling behaviour (Zote, 2022), every week, certain books enjoy a
push in fame. As such, BookTok has become a dominant form of book discovery and engagement.
Indeed, according to industry experts, TikTok has been responsible for an unparalleled increase in
book sales since mid-2020. In the United States, 825 million book copies were sold in 2021, the
highest number since NPD BookScan started collecting data in 2004, and a 9% increase from the
previous year (NPD, 2021b). But why is BookTok so successful in influencing reading culture?
This phenomenon could be explained by media effects theory, which suggests that media messages
can have an impact on individuals and society, influencing attitudes, beliefs, and behaviours (Mutz
&, Martin, 2009, p. 50). Just like TV is successful in influencing the wants of kids (Bryant &

Finklea, 2022), TikTok is impacting readers and influencing best-sellers lists worldwide.

Engaging on BookTok

Uses and gratifications theory

To understand how users engage on BookTok one could look at uses and gratifications theory
(U&G), which was popularized by Katz and Foulkes in the 1940s. U&G explain “why users elect
to choose certain media (i.e., uses) and what needs are met through their use of the media (i.e.,
gratifications)” (Vaterlaus & Winter, 2021, p. 2) According to Katz and Foulkes (1962, p. 388),

media have the capacity to fulfil a variety of human needs, and they argue that consumers are not
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passive in their media use, but instead, consumers actively choose the medium which will satisfy
their needs. In the 21% century, the popularity of sites such as Facebook and MySpace has furtherly
supported the notion that people turn to online interaction to fulfil their social needs (Shao, 2009,
p. 12). In an impressive literature review Lawrence (2020) gathers the most common uses and
gratifications of social media platforms according to available studies in academia: entertainment,
information, self-expression, escapism, self-presentation, and social connection/interaction.
According to this summary of uses and gratifications, people use social media to have fun, learn
new things, express themselves, escape from everyday anxieties, and maintain a social image,
while connecting with like-minded people. While there is not much research that specifically
applies UGT to BookTok, there are theories that expand on TikTok specifically. For example, Li
and Wang (2021) and Chen et al (2021) explore Chinese TikTok users’ motivations for watching
short videos during the COVID-19 quarantine and Kao et al (2020) explore the intentions behind

TikTok usage.

However, it is important to note TikTok’s role in the uses and gratifications of users.
TikTok’s powerful algorithm, whose purpose is to learn each user’s interest, highly influences
their experience on the app (Zote, 2022). More specifically, the algorithm is designed to learn from
a user's interactions and behaviours on the app, such as which videos they watch, engage with, and
share (ibid.). Based on this data, the algorithm recommends content that it thinks the user will

enjoy and find engaging.

Participatory culture theory

Participatory culture theory can explain the content that users generate on BookTok. The theory

refers to a culture where individuals are not simply consumers of media, but also actively
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participate in the creation, circulation, and sharing of content (Jenkins et al, 2006, p. 8). In a
participatory culture, people feel empowered to collaborate and share their ideas, and engage in a
range of creative and social activities that extend beyond traditional forms of media consumption
(ibid.). A relevant example of participatory culture in action is the success of author Alex Aster,
whose book idea became viral in 2021 (La Jeunesse, 2022) and was eventually published by
Abrams Books. The publishing industry is not accustomed to having a first print run as large as
200,000 copies for a novel, but Aster's book, Lightlark, achieved this when it was released (ibid.).
Aster explains that BookTok was behind her whole writing process: from letting users vote for the
book’s cover, to asking their opinion on the premise of the story (ibid., para. 11). Another author
that had a similar rise to fame thanks to BookTok is Chloe Gong. Gong used TikTok to connect
with book lovers on a community level, which helped make her novel These Violent Delights a
best-seller (Dawson, 2021). In another article about Gong’s success, a marketing expert explains
what has made BookTok so impactful on the publishing industry is that readers can circumvent
traditional media and immediately connect with their favourite authors (Mahon-Heap, 2022, para.
4). However, it is important to note that one genre is extremely popular on BookTok: as |
mentioned in the Introduction, people on BookTok are particularly fond of romance books and
cultivation theory could help explain why this specific genre is so popular on the app. The theory
suggests that media exposure can shape individuals' perceptions of reality over time (Gerbner et
al, 1986, p. 19). In the context of BookTok, exposure to certain books or genres may influence
users' reading preferences and habits. Indeed, as more romance books become popular, more
people prefer the genre. The #smuttok community | mentioned in the Introduction could be a good

example of a cultivated interest.
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Chapter Il: Method

Rationale

For this research study, | conducted a thematic content analysis. Thematic content analysis is a
tool that researchers use to represent textual content by identifying common ideas (Anderson,
2014, p. 1). The reason | chose to perform a thematic content analysis is because it allows
researchers to examine patterns and trends in data that may not be immediately apparent, and to
draw conclusions based on empirical evidence rather than subjective impressions. To examine user
engagement, | analysed videos under the hashtag #itendswithus on TikTok. Then, to examine book
discovery, | conducted a scrolling session on TikTok’s the For You page. My approach was
inductive, meaning that | analysed data in a way that allows themes, patterns, and categories to
emerge, rather than starting with a pre-existing theory or hypothesis (Azungah, 2018, p. 11). This
approach involves several steps, including data familiarisation, coding, categorisation, and
interpretation (Braun & Clarke, 2013). In the data familiarisation stage, the researcher gathers and
becomes familiar with the data. In the coding stage, the researcher assigns codes to various parts
of the data to identify and label patterns. A code is a word that captures the essence of a visual
datum (Saldafia, 2009, p. 3). In the categorisation stage, the researcher groups similar codes
together to form categories. Finally, in the interpretation stage, the researcher analyses the
categories to develop a broader understanding of the phenomenon under study (Braun & Clarke,

2013).
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Data Collection

To begin with, I needed to perform data familiarisation (Braun & Clarke, 2013). To do that, | had
to go on TikTok and gather data. Since | have had a personal TikTok account for the past three
years, | could not rely on it to conduct my research. That is because the algorithm knows my
personal interests and | wanted to limit any bias. To do that, I created a new TikTok profile, and |

called it @booktokmastersthesis.

User engagement

To examine how user’s have engaged with the novel It Ends With Us, | analysed TikTok videos
under the hashtag #itendswithus. To reflect a wide sample of data | decided that the sample would
include one hundred videos. | determined my sample via purposive sampling, a technique most
often employed in qualitative research studies. Purposive sampling is the deliberate selection of a
sample (Etikan, 2016, p. 1), which intends to facilitate the goals of the research (Campbell et al,
2020, p. 1). The data collection period was limited to two years, between 2020 — 2022, when the
book climbed the best-sellers lists and became a worldwide phenomenon. The data | collected for
each video was the username, link, date, views, likes, and comments. | also made a note for each
video to remember its content. For example: “user shows book and highlights chapter page while

crying.” All data was imported into an Excel spreadsheet, as seen in Figure 3.
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Figure 3: user engagement coding spreadsheet

Since TikTok’s main function is scrolling on the For You Page, I did exactly that. A question |

posed myself is for how long | would have to scroll to accurately capture my findings. | decided

to orient myself along the typical user session on TikTok because it is the most appropriate way to

represent that experience. In the second quarter of 2022, users worldwide spent 95 minutes per day

on TikTok (Chan, 2022). Therefore, | conducted a 95-minute session of scrolling on the For You

Page. During my scrolling session, | watched each video once and then moved on to the next. If a

video was unrelated to my research objective, | skipped it. I did the scrolling session on March

23" between 11.40-13.15. A screen recording of the whole session can be found in Appendix A. |
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saved each video that was relevant to my sample and ended up with sixty-four videos in my folder.
To facilitate the data analysis, | then utilized a tool to capture the posts | viewed during my
scrolling session, Zeeschuimer. This tool is used as a browser extension on Firefox. The premise
is simple: as one scrolls, Zeeschuimer gathers information about each TikTok video. By using the
tool, 1 was able to save time and ensure that all my details were accurate. I, then, gathered the
relevant videos in a spreadsheet, as seen in Figure 4. The data I included was username, link, date,
views, likes, and comments. | also kept track of the books that were mentioned in each video, to

discover potential patterns, and | noted how many times It Ends With Us was mentioned.
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Chapter Ill: Analysis

To begin with, an important note | must make is that this research’s findings cannot represent every
TikTok user out there. TikTok’s algorithm became biased from the moment | searched the hashtag

#itendswithus, therefore, my user profile differs from other people’s.

Thematic content analysis

| conducted two thematic content analyses to see how users have engaged with Colleen Hoover’s
It Ends With Us and how they discover books on TikTok. Both analyses were based on data that |

gathered in Excel spreadsheets, which can be found in Appendices B and C.

User engagement

The data | gathered from my sample was: username, date posted, link, content description, views,
likes, and comments. | placed the data in a spreadsheet, assigning each category of data into a
column, as seen in Figure 3. Then, | watched the videos again and assigned a code to each one of
them that most accurately represented their content. For example, I assigned the code “do it
yourself”, or most referred to as “DIY,” to a video that showed how to make a book cover from
scratch. Some videos were assigned more than one code. For example, a video on which the user
was reviewing the book included her intense emotional reaction, therefore | assigned both
“emotional reaction” and “review” codes. The next step in the process is categorisation, which
means that | needed to identify common themes that emerged from the codes | assigned to the data
(Braun & Clarke, 2013). To do this, I first organised all the relevant codes into specific categories,

resulting in a total of six distinct groupings. For example, the codes “visual edit”, “do it yourself”,
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and “point of view” were grouped under the theme of creative expression because they all focus
on one’s creativity. Once | had these categories established, I then brainstormed potential themes

that could encapsulate each category.

Codes

After completing the coding process for all one hundred TikTok videos in my sample, | was able
to assign each one with one or more descriptive codes that captured its key features and themes.
Based on this analysis, there was a total of thirteen individual codes that could be used to describe
the videos. These codes included movie adaptation (22 videos), community (2), visual edits (15),
emotional reaction (18), annotation (14), criticism (6), themes (6), DIY (4), character analysis (5),
personal library (10), POV (1), reviews (7), and recommendations (2). A summary of these codes

and their frequencies can be found in Table 1 and Chart 1.

Codes Count of Videos
annotation 14
character analysis 5
community 2
criticism 6
DIY 4
emotional reaction 18
movie adaption 22
personal library 10
POV 1

recommendation

review 7
themes 6
visual edits 15

Table 1: frequency of videos per code

22



Number of videos per code

annotation NN 14
character analysis IEEEE—G— 5
community . 2
criticism I
DIY m— 4
emotional reaction NN 13
movie adaption I 02
personal library IS 10
POV mm 1
recommendation N 2
review I 7
themes IEINIEEEGEGEGNGNGG— 6
visual edits I 15

Chart 1: frequency of videos per code

Themes

As | mentioned previously, after identifying the thirteen codes, | grouped them into relevant
categories, which ended up being six in total. Then, | thought about a theme that would best

describe each category and wrote a brief description for each one, as seen in Table 2.

Codes Theme

These codes fall under literary analysis and
interpretation, as they involve examining the characters,
themes, and point of view in a piece of literature.

character analysis,
themes

These codes fall under creative expression, as they
DIY, visual edits, POV | involve creating something (such as a craft or visual
artwork) using one's own skills and materials.

This code falls under film and media, as it involves

movie adaption adapting a book or other work of literature into a
movie.
This code falls under social interaction, as it involves
community engaging with others who share a common interest or
passion.
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reviews,
recommendations,
criticism, emotional

These codes fall under response and evaluation, as they
involve providing one's opinion and analysis of a work of
literature or other media.

reaction
These codes fall under organisation and documentation,
personal library, as they involve keeping track of one's own collection of
annotation books or other media and annotating them for personal

reference.

Table 2: book engagement themes descriptions

In the end, the themes that came up in each category were: interpretation/literary analysis, creative
expression, response/evaluation, film/media, organisation/documentation, and social interaction,

as seen in Chart 2.

Number of videos per theme

CREATIVE EXPRESSION I 20
FILM/MEDIA I 22
INTERPRETATION/LITERARY ANALYSIS I 11
ORGANIZATION/DOCUMENTATION I 23
RESPONSE/EVALUATION I 30

SOCIAL INTERACTION 1 2

Chart 2: frequency of videos per book engagement theme

Book discovery

As | mentioned earlier, the sample | used to learn more about how books are discovered on
BookTok and what books are popular included sixty-four videos that | gathered during a 95-minute
scrolling session. The data | gathered with the help of Zeeschuimer includes username, follower
count, link, comments, likes, views, and shares. Just like in the section above, | placed each

category of data in a spreadsheet column. To analyse further, | assigned a code to each video to
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identify its content and relate it to the topic of book discovery. For example, in a video that included
the hashtag #booktok in the caption, I assigned the code “hashtag”. What is interesting is that a lot
of the videos | came across during my scrolling session entirely focused on Colleen Hoover’s It
Ends With Us. This could be explained by TikTok’s algorithmic structure. Since I was conducting
research specifically on It Ends With Us to identify how users engage with it, the algorithm learned
that I am interested in this specific book. If | had gathered the two samples in reverse chronological
order—first the scrolling session, and then the #itendswithus hashtag—the algorithm would not
have known about my focus on It Ends With Us. This proves what | mentioned in Chapter I, that
TikTok’s algorithm learns about a user’s interests and shapes their feed accordingly, as Zote (2022)
notes. | also gathered all books that were mentioned in those videos. | kept track of each title in a
spreadsheet column and then, I determined each book’s genre by conducting a Google search.
Also, | measured how many times each book was mentioned, to see if | could uncover any more
patterns about book discovery. As | noted earlier, to analyse the visual data in my sample (i.e., the
TikTok videos), | used a process known as coding. Specifically, | assigned a descriptive word or
phrase, also known as a code, to each visual datum that captured its essential content (Saldafia,
2009, p. 3). This allowed me to categorise and organise the videos based on their themes and
characteristics. As | continued to assign codes to each visual datum, | noticed patterns and themes
that emerged across the sample. By identifying these patterns, 1 was able to gain a deeper

understanding of the overall content and themes present in the TikTok videos | analysed.

Codes

After completing the coding process for all sixty-four TikTok videos in my sample, | was able to

assign each one with one or more descriptive codes that explained why they had ended up on my
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For You Page. Based on this analysis, there was a total of three codes that could be used to describe
the videos. The codes were: “hashtag related to books & reading,” “algorithm-recommended (no
related hashtags),” “no hashtags but book-related caption.” In Table 3 each code is described more

analytically.

Code Count of videos Description

These videos included hashtags that are
57 related to reading, such as #booktok,
#bestbooks, and #ilovereading

These videos did not include any
hashtags and the caption did not include
any element that pointed to the topic of
reading or books.

This video did not include any book-

1 related hashtags, but it did include a
book-related caption.

Hashtag related to
books/reading

No hashtags (algorithm) 6

No hashtags but book-
related caption

Table 3: codes assigned to book discovery sample and their descriptions

It is interesting that there were a number of book-related videos that did not include any book-
related text or hashtags. These videos are a prime example of TikTok’s algorithm working its

magic.

Themes

| also wanted to see how the themes of engagement that | had discovered earlier would apply to
this sample. Thus, | assigned each video with one theme that | thought best described its content.
To make sure | correctly characterised each video, | looked at Table 2 that contains each
engagement theme’s description. Below are the six engagement themes and the number of videos

that were categorised under each one.
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Theme Count of videos
response/evaluation 46
organization/documentation 11
creative expression 4
social interaction 3

Table 4: frequency of book discovery videos per book engagement theme

It is obvious on Table 4 that most videos, over 70 percent of them, fit under the theme of
response/evaluation. Based on the description of this theme on Table 2, it is reasonable to suggest
that the majority of BookTok videos are a medium of book discovery for users. If 70 percent of a
user’s feed includes creators talking about and recommending books, the chances of the user
discovering their next read are bigger. Therefore, the best method of book discovery on TikTok is
to simply let the algorithm do its work. On TikTok, book discovery becomes more passive than
ever. The users must simply scroll and let the algorithm do its magic! This makes finding a book

easy and fast; thus, it has the potential to make reading seem more appealing.

Books mentioned

In the sampling process | also kept track of all the books that were mentioned in each video. It is
particularly interesting that out of 218 books mentioned, 129 belong to the romance genre. That is
almost 60 percent! Also, It Ends With Us was the book that appeared the most times, in eleven
videos to be exact. This must not be a coincidence, since searching the hashtag #itendswithus was
the first thing | did when | accessed the new TikTok account. The algorithm noted that | am

particularly interested in the book It Ends With Us and, subsequently, that | am interested in the
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romance genre. Thus, it makes sense why the books | gathered during my scrolling session

belonged to the romance genre in their majority.

Discussion

The last step of inductive thematic content analysis is interpretation (Braun & Clarke, 2013). This
process involves examining the themes that have emerged from the data, and considering how they
relate to each other and to the research questions (ibid.). Here 1 will also use the theories from

Chapter | to support the interpretation.

User engagement

To sum up, I detected six themes in the ways users engage with Colleen Hoover’s 2016 novel It
Ends With Us: interpretation/literary analysis, creative expression, response/evaluation,
film/media, organisation/documentation, and social interaction. Below | look at each theme in

more detail and relate them to the theories from Chapter I.

Interpretation/literary analysis

Interpreting and analysing books is an activity that usually takes place in the mind of reader, in a
book club environment, or at school. However, the digital environment of BookTok presents a
space where people with thousands of kilometres between them can share their literary
interpretations and analyses with each other. No matter the location of a reader, on BookTok they
can connect with like-minded individuals who take reading as a hobby. In the sample | analysed,
a lot of users commented extensively on the main characters of It Ends With Us, Ryle and Lily.

Some videos focused on each character individually and other videos examined the dynamics

28



between the two characters. Some critics of the novel preferred to give emphasis to the sensitive
themes that the storyline contains, for example themes of domestic abuse and physical violence.
The shared interpretation and analysis of a novel brings like-minded readers together and can be
related back to participatory culture theory because BookTok users not only consume content, but

also actively participate in discussions and debate.

Creative expression

By engaging with a work of literature through creative expression, readers can personalise their
interpretation of the text and gain new insights into the story. This theme of user engagement
connects to uses and gratifications theory because, as researchers mention in Lawrence’s (2020)

study, self-expression is one of the main uses of social media.

Response/evaluation

Responses may take the form of reviews, recommendations, criticism, or emotional reactions. Like
the interpretation/analysis theme, this theme can be traced back to participatory culture theory.
Instead of keeping their emotions regarding a book internally, users feel the need to share them
with their peers online. Others prefer gathering book recommendations that they think other
readers will enjoy. In my sample, some of the videos included reviews reminiscent of those of
literary critics. Other videos were more subjective with the users taking a stance for or against the
book. This behaviour of sharing recommendations and criticising works online influences which

books become popular on BookTok, and eventually in-store.
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Film/media

Film adaptations of literature have become increasingly popular in recent years, with many books
being adapted into blockbuster movies, such as Harry Potter and The Hunger Games. Through
BookTok, readers can give direct feedback to movie producers about the content of a film based
on their favourite book. The videos | encountered during my analysis mostly focused on the cast
that each user would have liked to see in the upcoming It Ends With Us movie. Most of the videos
had a negative undertone because the author had already announced a cast that many readers were
not happy about. Even though the cast was set in place, the BookTok community insisted on their
wants. This active criticism by the fans can be explained by participatory culture theory, which

states that, instead of simply consuming content online, people choose to respond to it.

Organisation/documentation

As | mentioned in the Introduction, a reader’s personal library is a major theme in BookTok
content, and the aesthetic component of a personal library is taken very seriously by young readers
online. By annotating a text, readers can keep track of their own thoughts, insights, and reactions
to a particular book. Researchers in Lawrence’s (2020) study of social media’s uses and
gratifications mention that self-presentation is a vital component of a user’s online existence. Thus,
by displaying a beautifully organised library, users present the best version of their “reader”
identity. Similarly, annotating books in vibrant colours and taking notes in beautiful cursive

handwriting contributes to this flawless image online.
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Social interaction

Lawrence’s study on the uses and gratifications of social media mentions social interaction and
connection as two important needs of users. BookTok, as an interest-focused community, gathers
people that can easily bond based on their shared love for reading, or even their shared appreciation

of a specific author, such as Colleen Hoover.

Book discovery

The application of cultivation theory to the observed findings reveals that exposure to particular
books or genres on the BookTok platform significantly influences users' reading preferences and
habits. The hyper-focused attention given to specific authors, such as Colleen Hoover, is
contributing to the increased fame and recognition of her other literary works, which have all made
it on best-sellers lists (Dellatto, 2022). Additionally, the popularity of It Ends With Us, which
belongs to the romance genre, has led to a notable boost in attention for other books within this
particular genre. In the data that | gathered, 129 out of the 218 books mentioned were romance
books. This confirms the premise of cultivation theory as it relates to the popularity of the romance

genre.

Moreover, participatory culture theory can explain why most videos on a TikTok user’s
For You Page fall under the response/evaluation theme, as seen on Table 4 on Chapter I1l. As |
mentioned on Chapter I, participatory culture theory argues that people do not simply consume
content online, but also participate in its creation, dissemination, and perception. Videos under the
response/evaluation theme include recommendations, reviews, criticism, and emotional reaction,

and may affect a user’s reading list. Moreover, based on uses and gratifications theory,
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information-seeking is an important aspect of a user’s social media experience (Lawrence, 2020).
Thus, gathering information on which books are worth reading or which books one should avoid

is a useful feature of BookTok for readers.

Summary

To sum up and to relate the above findings to my research questions, the rise of BookTok has
impacted the reading experience of users in a multitude of ways. To begin with, BookTok creates
a digital space where like-minded readers can interact and react to books. The BookTok
community engages with books by: (a) analysing and interpreting them, (b) expressing their
themes creatively, (c) discussing and criticising their film or TV adaptions, (d) evaluating them,
and (e) organising and documenting them. Furthermore, TikTok’s algorithm facilitates the
discovery of new books. Specifically, the For You Page of each user learns about their interest in
books by monitoring their activity on TikTok. Once the algorithm is familiar with a reader’s
primary interest in books, the For You Page shapeshifts to reflect that. Most videos on a reader’s
For You Page include hashtags that are related to reading, such as #booktok or #ilovereading. The
rest of the videos either have no hashtags but a book-related caption, or no hashtags and no book-
related caption. The latter perfectly reflect the power of TikTok’s algorithm, as a tool that
accurately identifies the themes of a video with no written information, and then presents it to users
that are more likely to enjoy it. Moreover, most videos on a reader’s For You Page fall under the
response/evaluation theme of book engagement, which shows that readers are highly likely to find
their next read by simply scrolling on TikTok. Finally, the romance genre is thriving on TikTok,

as this is reflected on the For You Page’s content.
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Conclusion

In conclusion, this research study aimed to investigate BookTok’s impact on readership. The
research focused on the commercial success of Colleen Hoover's 2016 novel It Ends With Us by
conducting a thematic content analysis of videos under the hashtag #itendswithus on TikTok.
Moreover, a second thematic content analysis focused on the For You Page of a TikTok user with
an interest in reading, as it was reflected in the user’s previous activity on the app. The findings
showed that users on BookTok engage with books by analysing and interpreting them, expressing
their themes creatively, discussing and criticising their film or TV adaptions, evaluating them, and
organising or documenting them. Finally, users discover books on TikTok by scrolling on their
highly personalised For You page. The findings concluded that the most popular literary genre for
TikTok audiences is romance. This research study provided valuable insights into how social
media platforms such as TikTok have the power to shape contemporary literary culture, how
readers discover and select books, and how they engage with and discuss literature online. This
research can be useful for a range of stakeholders in the publishing industry, including publishers,

authors, and readers.

Limitations

User engagement

As | continued to scroll through videos under the #itendswithus hashtag, | noticed that the
algorithm was becoming increasingly attuned to my interests. It seemed that the more | engaged
with certain types of content, the more the algorithm learned about my preferences and began to

tailor its recommendations accordingly. However, | eventually reached a point where | noticed
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that the themes present in the videos under the #itendswithus hashtag had become repetitive. While
the algorithm was able to surface videos that were relevant to my interests, it was relying on a
narrow set of themes and content types, which limited the variety of content to which | was

exposed.

Book discovery

During the scrolling session, | encountered numerous videos that were unrelated to the subject |
was interested in discovering. This made it challenging to find relevant content and required me
to spend more time sifting through irrelevant material to identify videos that aligned with the
research subject. Moreover, some videos were significantly longer than others, which meant that

| had to spend more time on them and missed other videos during the strict 95-minute session.

Recommendations

The publishing industry can utilise BookTok to engage with younger readers, foster a sense of
community, and promote their books and authors. By creating short videos or other forms of
content, publishers can engage with readers in a more interactive and personal manner.
Additionally, by trusting algorithmic recommendations based on users' reading habits and
preferences, publishers can expose readers to new and diverse content and increase book sales.
The viral potential of BookTok can also be harnessed by publishers to reach a wider audience and
increase book sales and visibility for their authors. The publishing industry can leverage the power
of BookTok to connect with younger readers and promote their books and authors in a dynamic
and innovative way. As | mentioned in my literature review, the impact of social media on reading

has been a topic of debate for some time with some critics arguing that digital platforms are
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harmful to traditional reading practices. However, my research suggests that social media, and
more specifically TikTok, may be contributing to the development of a new reading culture that
values books in unique ways. In fact, it is now easier than ever for readers to promote and celebrate
their love for books through communities such as BookTok. By using TikTok, readers can share
their thoughts and recommendations with a wider audience and connect with like-minded
individuals who share their passion for literature. As such, I conclude that social media is not the
enemy of reading, but rather an ally in the creation of a new, vibrant reading culture that celebrates

books and promotes literacy in an innovative manner.

35



Bibliography

2020 category increases were led by the release of two major titles; 2021 sales by higher overall
volume and sales of backlist titles embraced by TikTok video-platform users”.(May 25,
2021a). NPD. https://www.npd.com/news/press-releases/2021/2021-is-shaping-up-to-be-
a-very-good-year-for-young-adult-fiction/

“A new way to tap into the BookTok community”. (September 20, 2022). TikTok Newsroom.
https://newsroom.tiktok.com/en-us/a-new-way-to-tap-into-the-booktok-community

“Adult Fiction Books Posted Highest Q1 sales since 2013, The NPD Group says”. (April 26,
2021b). NPD. https://www.npd.com/news/press-releases/2021/adult-fiction-books-
posted-highest-q1-sales-since-2013-the-npd-group-says/

“Worldwide digital population July 2022”. (September 20, 2022). Statista. Retrieved from
https://www.statista.com/statistics/617136/digital-population-worldwide/

Abidin, C. (2021). Mapping Internet celebrity on TikTok: Exploring attention economies and
visibility labors. Cultural Science Journal, 12(1). http://DOIl.org/10.5334/csci.140

Adnan, N. I., Ramli, S., & Ismail, I. N. (2021). Investigating the usefulness of TikTok as an
educational tool. International Journal of Practices in Teaching and Learning (IJPTL),
1(2), 1-5.

Ahmed, W. (2022). How to Conduct Research on TikTok. In SAGE Research Methods: Doing
Research Online. https://doi.org/10.4135/9781529607437

Alter, A. (October 9, 2022). “How Colleen Hoover Rose to Rule the Best-Seller List”. New York
Times. https://www.nytimes.com/2022/10/09/books/colleen-
hoover.html#:~:text=Her%20success%20has%20happened%20largely,to%20her%20boo
ks'%20devastating%20climaxes.

Anderson, K. E. (2020). Getting acquainted with social networks and apps: It is time to talk
about TikTok. Library Hi Tech News, 37(4), 7-12. https://doi.org/10.1108/LHTN-01-
2020-0001

Anderson, R. (2014). Thematic content analysis (TCA): Descriptive presentation of qualitative
data. Unpublished. http://rosemarieanderson.com/wp-
content/uploads/2014/08/ThematicContentAnalysis.pdf.

Avrias, L. (2021). Is TikTok a good platform for an aesthetic business, or is it just High School
Musical for healthcare professionals?. Journal of Aesthetic Nursing, 10(4), 173-175.

Aslam, S. (March 13, 2022). TikTok by the numbers: Stats, demographics & fun facts. Omnicore
Agency. https://www.omnicoreagency.com/tiktok-statistics/

36


https://www.npd.com/news/press-releases/2021/2021-is-shaping-up-to-be-a-very-good-year-for-young-adult-fiction/
https://www.npd.com/news/press-releases/2021/2021-is-shaping-up-to-be-a-very-good-year-for-young-adult-fiction/
https://newsroom.tiktok.com/en-us/a-new-way-to-tap-into-the-booktok-community
https://www.npd.com/news/press-releases/2021/adult-fiction-books-posted-highest-q1-sales-since-2013-the-npd-group-says/
https://www.npd.com/news/press-releases/2021/adult-fiction-books-posted-highest-q1-sales-since-2013-the-npd-group-says/
https://www.statista.com/statistics/617136/digital-population-worldwide/
https://doi.org/10.4135/9781529607437
https://www.nytimes.com/2022/10/09/books/colleen-hoover.html#:~:text=Her%20success%20has%20happened%20largely,to%20her%20books'%20devastating%20climaxes
https://www.nytimes.com/2022/10/09/books/colleen-hoover.html#:~:text=Her%20success%20has%20happened%20largely,to%20her%20books'%20devastating%20climaxes
https://www.nytimes.com/2022/10/09/books/colleen-hoover.html#:~:text=Her%20success%20has%20happened%20largely,to%20her%20books'%20devastating%20climaxes
http://rosemarieanderson.com/wp-content/uploads/2014/08/ThematicContentAnalysis.pdf
http://rosemarieanderson.com/wp-content/uploads/2014/08/ThematicContentAnalysis.pdf

Azungah, T. (2018). Qualitative research: deductive and inductive approaches to data
analysis. Qualitative Research Journal, 18(4), pp. 383-
400. https://DOI.org/10.1108/QRJ-D-18-00035

Bahiyar, O. & Wang, D. (2020). Watch, share or create: the influence of personality traits and
user motivation on TikTok mobile video usage. International Journal of Interactive
Mobile Technologies, 14(4), pp. 121-137. DOI: 10.3991/ijim.v14i04.12429

Basch, C. H., Hillyer, G. C., & Jaime, C. (2022). COVID-19 on TikTok: harnessing an emerging
social media platform to convey important public health messages. International journal
of adolescent medicine and health, 34(5), 367-369.

Basch, C. H., Meleo-Erwin, Z., Fera, J., Jaime, C., & Basch, C. E. (2021). A global pandemic in
the time of viral memes: COVID-19 vaccine misinformation and disinformation on
TikTok. Human vaccines & immunotherapeutics, 17(8), 2373-2377.

Bennett, G., Corkery, A., Boulter, M. (March 19, 2023). “How #BookTok is giving authors and
booksellers a much-needed boost”. PBS News.
https://www.pbs.org/newshour/show/how-booktok-is-giving-authors-and-booksellers-a-
much-needed-boost

Biino, M. (March 3, 2022). “Publishing industry insiders explain how TikTok has sent book
sales surging and how they’re trying to tap into the BookTok phenomenon”. Business
Insider. https://www.businessinsider.nl/how-authors-and-publishers-are-using-tiktok-to-
sell-books-2022-2%international=true&r=UsS

Braun, V. and Clarke, V. (2013). Successful qualitative research: A practical guide for beginners.
SAGE Publications.

Bruno, C. M. (2020). A content analysis of how healthcare workers use TikTok. Elon Journal of
Undergraduate Research in Communications, 11(2), 5-16.

Bryant, J. and Finklea, B. W. (2022). Fundamentals of media effects. Waveland Press.

Busurkina, 1. P. (2021). Ethics and values in the digital environment: By the example of parody
videos on TikTok. Galactica Media: Journal of Media Studies, 3(3), 374-389.

Campbell, S., Greenwood, M., Prior, S., Shearer, T., Walkem, K., Young, S., Bywaters, D., and
Walker, K. (2020). Purposive sampling: complex or simple? Research case examples.
Journal of Research in Nursing, 25(8), pp. 652—661.
https://DOI.org/10.1177/1744987120927206

Cantawee, S., Witoonphan, N., & Sammasut, T. (2021). Influencers Affecting Consumers’
Purchase Intentions through VDO Advertising on TikTok Online Social Media in
Chonburi Province. UBRU International Journal, 1(2), 11-23.

Cervi, L. (2021). Tik Tok and generation Z. Theatre, Dance and Performance Training, 12(2),
198-204. https://doi.org/10.1080/19443927.2021.1915617

37


https://www.pbs.org/newshour/show/how-booktok-is-giving-authors-and-booksellers-a-much-needed-boost
https://www.pbs.org/newshour/show/how-booktok-is-giving-authors-and-booksellers-a-much-needed-boost
https://www.businessinsider.nl/how-authors-and-publishers-are-using-tiktok-to-sell-books-2022-2?international=true&r=US
https://www.businessinsider.nl/how-authors-and-publishers-are-using-tiktok-to-sell-books-2022-2?international=true&r=US

Chan, S. (2022). “Nearly One-Third of TikTok’s Installed Base Uses the App Every Day”.
Sensor Tower. Retrieved from https://sensortower.com/blog/tiktok-power-user-curve

Chen, Q., Min, C., Zhang, W., Ma, X., & Evans, R. (2021). Factors driving citizen engagement
with government TikTok accounts during the COVID-19 pandemic: Model development
and analysis. Journal of medical internet research, 23(2), e21463.

Darnton, R. (1982). What is the history of books? In R. Darnton, The kiss of Lamourette:
Reflections in cultural history (pp. 107-135). London: Daedalus/Faber & Faber.

Das, R. K., & Drolet, B. C. (2021). Plastic surgeons in TikTok: top influencers, most recent
posts, and user engagement. Plastic and Reconstructive Surgery, 148(6), 1094e-1097e.

Daugherty, T., Eastin, M. S., & Bright, L. (2008). Exploring Consumer Motivations for Creating
User-Generated Content. Journal of Interactive Advertising, 8(2), pp. 16-25.
DOI:10.1080/15252019.2008.10722139

Dawson, M. (November 13, 2021). “How Chloe Gong used TikTok to turn her YA book into a
bestseller”. New York Post. https://nypost.com/2021/11/13/how-chloe-gong-used-tiktok-
to-turn-her-ya-book-into-a-bestseller/

Dellatto, M. (December 21, 2022). “Colleen Hoover Dominating 2022 With 6 Of Year’s 10
Best-Selling Books™. Forbes. Retrieved from
https://www.forbes.com/sites/marisadellatto/2022/12/21/colleen-hoover-dominating-
2022-with-6-of-years-10-best-selling-books/?sh=614e7b95186b

Dezuanni, M., Reddan, B., Rutherford, L., & Schoonens, A. (2022). Selfies and shelfies on#
bookstagram and# booktok—social media and the mediation of Australian teen reading.
Learning, Media and Technology, 47(3), 355-372.

Dimock, M. (2019). Defining generations: Where millennials end and Generation Z begins. Pew
Research Center. https://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-
end-and-generation-z-begins/

Dixon, S. (December 16, 2022). “Number of global social network users 2017-2027”. Statista.
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/

Etikan, 1. (2016). Comparison of convenience sampling and purposive sampling. American
Journal of Theoretical and Applied Statistics, 5(1), pp. 1-4. DOI:
10.11648/j.ajtas.20160501.11.

Fiallos, A., Fiallos, C., & Figueroa, S. (2021, July). Tiktok and education: Discovering
knowledge through learning videos. In 2021 Eighth International Conference on
EDemocracy & EGovernment (ICEDEG) (pp. 172-176). IEEE.

Flood, A (June 25, 2021). The rise of BookTok: meet the teen influencers pushing books up the
charts. Guardian US. https://www.theguardian.com/books/2021/jun/25/the-rise-of-
booktok-meet-the-teen-influencers-pushing-books-up-the-charts

38


https://nypost.com/2021/11/13/how-chloe-gong-used-tiktok-to-turn-her-ya-book-into-a-bestseller/
https://nypost.com/2021/11/13/how-chloe-gong-used-tiktok-to-turn-her-ya-book-into-a-bestseller/
https://www.forbes.com/sites/marisadellatto/2022/12/21/colleen-hoover-dominating-2022-with-6-of-years-10-best-selling-books/?sh=614e7b95186b
https://www.forbes.com/sites/marisadellatto/2022/12/21/colleen-hoover-dominating-2022-with-6-of-years-10-best-selling-books/?sh=614e7b95186b
https://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-end-and-generation-z-begins/
https://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-end-and-generation-z-begins/
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1986). Living with television: The
dynamics of the cultivation process. Perspectives on media effects, 1986, 17-40.

Gillespie, T. (2010). The politics of “platforms”. New Media & Society, 12(3), 347-364.

Grady, C. (March 21, 2023). “How BookTok makes money”. Vox.
https://www.vox.com/culture/23644772/booktok-money-business-sponsored-videos

Gray, J. E. (2021). The geopolitics of" platforms": The TikTok challenge. Internet policy review,
10(2), 1-26.

Hariri-Kia, I. (March 20, 2023). “What’s the recipe for a viral #smuttok hit?. Elite Daily.
https://www.elitedaily.com/dating/romance-novel-smuttok-success-stories

Hautea, S., Parks, P., Takahashi, B., & Zeng, J. (2021). Showing they care (or don’t): Affective
publics and ambivalent climate activism on TikTok. Social Media & Society, 7(2),
20563051211012344.

Hayes, A. (January 26, 2022). What video marketers should know in 2022, according to Wyzowl
research. HubSpot Blog. https://blog.hubspot.com/marketing/state-of-video-marketing-
new-data

Hebert, J. (December 27, 2022). “How self-published writers can become a bestseller”. Forbes.
Retrieved from https://www.forbes.com/sites/forbesbusinesscouncil/2022/12/27/how-
self-published-writers-can-become-a-bestseller/?sh=7299809665a8

Helmond, A. (2015). The platformization of the web: Making web data platform ready. Social
Media + Society, 1(2), 2056305115603080. doi: 10.1177/2056305115603080.

Hoover, C. (2016). It Ends With Us. Atria Publishing.

Jenkins, H., Purushotma, R., Clinton, K., Weigel, M., & Robison, A. J. (2006). Confronting the
challenges of participatory culture: Media education for the 21st century. Chicago, IL:
The John D. and Catherine T. MacArthur Foundation.

Jerasa, S. and Boffone, T. (2021a). BookTok 101: TikTok, digital literacies, and out-of-school
reading practices. Journal of Adolescent & Adult Literacy, 65(3), 219-226.
https://doi.org/10.1002/jaal.1199

Jerasa, S. and Boffone, T. (2021b). Toward a (Queer) Reading Community: BookTok, Teen
Readers, and the Rise of TikTok Literacies. Talking Points, 33(1), 10-16.
https://www.proquest.com/scholarly-journals/toward-queer-reading-community-booktok-
teen/docview/2605656607/se-2

Johnson, A. (2021). Copyrighting TikTok dances: choreography in the internet age. Wash. L.
Rev., 96, 1225.

Kaplan, A.M. &amp; Haenlein, M. (2010). ‘Users of the world, unite! The challenges and
opportunities of Social Media’, Business Horizons, 53(1), pp. 59-68.

39


https://www.vox.com/culture/23644772/booktok-money-business-sponsored-videos
https://www.elitedaily.com/dating/romance-novel-smuttok-success-stories
https://blog.hubspot.com/marketing/state-of-video-marketing-new-data
https://blog.hubspot.com/marketing/state-of-video-marketing-new-data
https://www.forbes.com/sites/forbesbusinesscouncil/2022/12/27/how-self-published-writers-can-become-a-bestseller/?sh=7299809665a8
https://www.forbes.com/sites/forbesbusinesscouncil/2022/12/27/how-self-published-writers-can-become-a-bestseller/?sh=7299809665a8

Katz, E. and Foulkes, D. (1962). ‘On the Use of the Mass Media as Escape: Clarification of a
Concept’, Public Opinion Quarterly, 26(3), pp. 377-388.
https://DOI.org/10.1016/j.bushor.2009.09.003

Kennedy, M. (2020). If the rise of the TikTok dance and e-girl aesthetic has taught us anything,
it’s that teenage girls rule the Internet right now: TikTok celebrity, teenage girls, and the
coronavirus crisis. European Journal of Cultural Studies, 23(6), 1-8.
https://doi.org/10.1177/1367549420945341

Khlaif, Z. N., & Salha, S. (2021). Using TikTok in education: A form of micro-learning or nano-
learning?. Interdisciplinary Journal of Virtual Learning in Medical Sciences, 12(3), 213-
218.

Kozinets, R. V. (1999). E-tribalized marketing? The strategic implications of virtual
communities of consumption. European Management Journal, 17, 252—-264.

Kulkarni, S., & Owens, E. (2022). Book Talk on BookTok: A practice theory inquiry into young
readers’ active reshaping of digital literary criticism on TikTok. Paper presented at The
Child and The Book Conference 2022, Valletta, Malta.

La Jeunesse, M. (September 15, 2022). “How TikTok Changed The Course Of Alex Aster's
Life” . Huffpost. https://www.huffpost.com/entry/alex-aster-lightlark-culture-
shifters n_630d2145e4b065bfc4b12692

Laboriel, A. (2021). Playing Through the Motions: A Stylistic Analysis of Brand Identity on
TikTok. Master’s thesis. Nova Southeastern University.

Lawrence, A. (2020). A Uses and Gratifications Exploratory Study of TikTok: What Does This
Mean for Brands? [Master’s thesis, University of Edinburgh]. DOI:
10.13140/RG.2.2.29812.17286.

Lee, K. (November 21, 2022). “BookTok’s “trope-ification” of literature is problematic”. Pipe
Dream. https://www.bupipedream.com/opinions/133023/booktoks-trope-ification-of-
literature-is-problematic/

Maheshwari, S. & Holpuch, A. (April 12, 2023). “Why Countries Are Trying to Ban TikTok”.
New York Times. https://www.nytimes.com/article/tiktok-ban.html

Martens, M., Balling, G., & Higgason, K. A. (2022). “BookTokMadeMeReadlIt”: Young adult
reading communities across an international, sociotechnical landscape. Information and
Learning Sciences, 123(11/12), 705-722. https://doi.org/10.1108/1LS-07-2022-0086

Mashiyane, D. (2022). From the horse’s mouth: BookTok as a collection development strategy in
academic libraries. College & Research Libraries News, 83(10), 459.
https://doi.org/10.5860/crIn.83.10.45

Mason-Heap, J. (August 25, 2022). “The rise of BookTok: How Kiwi author Chloe Gong
conquered TikTok and the publishing world”. Stuff NZ.

40


https://www.huffpost.com/entry/alex-aster-lightlark-culture-shifters_n_630d2145e4b065bfc4b12692
https://www.huffpost.com/entry/alex-aster-lightlark-culture-shifters_n_630d2145e4b065bfc4b12692
https://www.bupipedream.com/opinions/133023/booktoks-trope-ification-of-literature-is-problematic/
https://www.bupipedream.com/opinions/133023/booktoks-trope-ification-of-literature-is-problematic/
https://www.nytimes.com/article/tiktok-ban.html

https://www.stuff.co.nz/entertainment/books/300668790/the-rise-of-booktok-how-Kiwi-
author-chloe-gong-conquered-tiktok-and-the-publishing-world

McCall, T. (November 18, 2022). “BookTok’s racial bias”. The Cut.
https://www.thecut.com/2022/11/booktok-racial-bias-tiktok-algorithm.html

Merga, M. K. (2021). How can BookTok on TikTok inform readers’ advisory services for young
people? Library & Information Science Research, 43(2).
https://doi.org/10.1016/j.lisr.2021.101091

Murray, C. (July 5, 2021). “TikTok is taking the book industry by storm, and retailers are taking
notice”. NBC News. Retrieved from https://www.nbcnews.com/news/us-news/tiktok-
taking-book-industry-storm-retailers-are-taking-notice-n1272909

Mutz, D. C., & Martin, P. S. (2009). Media consumption and perceptions of social reality. In J.
Bryant & M. B. Oliver (Eds.), Media effects: Advances in theory and research (3rd ed.,
pp. 120-139). Routledge.

Nam, Y. (2020). “It’s TikTok with no ¢!”: the Need for Critical Literacy Curricula in the
Elementary Classroom. The International Journal of Critical Media Literacy, 2(1), 103-
119.

Ostrovsky, A. M., & Chen, J. R. (2020). TikTok and its role in COVID-19 information
propagation. Journal of adolescent health, 67(5), 730.

Pierce, B. (February 1, 2023). “In the shallow world of BookTok, being ‘a reader’ is more
important than actually reading”. GQ. https://www.gg-
magazine.co.uk/culture/article/booktok-tiktok-books-community

Pressman, J. (2020). Bookishness: Loving books in a digital age. Columbia University Press.

Reyes, M. (January 13, 2023). “The Fault In Our Stars' Author John Green Responds After Viral
TikTok Reveals Wild Story Of How The Movie Impacted Their Life”. Cinema Blend.
https://www.cinemablend.com/movies/the-fault-in-our-stars-author-responds-after-viral-
tiktok-reveals-wild-story-of-how-the-movie-impacted-their-life

Rogers, E. M. (1962). Diffusion of innovations. New York, NY: Free Press.

Rozaki, E. (2022). Only spreading good scribes around here: Community-building on TikTok as
observed on BookTok. A dissertation submitted to the Department of Communication of
Deree College.

Sajor, T. (February 22, 2023). Second Take: Uncovering the washed-out, white-centered world
of BookTok”. Daily Bruin. https://dailybruin.com/2023/02/22/second-take-uncovering-
the-washed-out-white-centered-world-of-booktok

Saldafia, J. (2009). The coding manual for qualitative researchers. Sage Publications.

41


https://www.stuff.co.nz/entertainment/books/300668790/the-rise-of-booktok-how-kiwi-author-chloe-gong-conquered-tiktok-and-the-publishing-world
https://www.stuff.co.nz/entertainment/books/300668790/the-rise-of-booktok-how-kiwi-author-chloe-gong-conquered-tiktok-and-the-publishing-world
https://doi.org/10.1016/j.lisr.2021.101091
https://www.nbcnews.com/news/us-news/tiktok-taking-book-industry-storm-retailers-are-taking-notice-n1272909
https://www.nbcnews.com/news/us-news/tiktok-taking-book-industry-storm-retailers-are-taking-notice-n1272909
https://www.cinemablend.com/movies/the-fault-in-our-stars-author-responds-after-viral-tiktok-reveals-wild-story-of-how-the-movie-impacted-their-life
https://www.cinemablend.com/movies/the-fault-in-our-stars-author-responds-after-viral-tiktok-reveals-wild-story-of-how-the-movie-impacted-their-life
https://dailybruin.com/2023/02/22/second-take-uncovering-the-washed-out-white-centered-world-of-booktok
https://dailybruin.com/2023/02/22/second-take-uncovering-the-washed-out-white-centered-world-of-booktok

Sanderson, D. (March 9, 2023). “TikTok rekindles passion for romance novels”. The Times.
https://www.thetimes.co.uk/article/tiktok-romanic-fiction-booktok-publishing-OnhsOklkh

Scalvini, M. (2020). Negotiating morality and ethics: the social media user’s perspective on
TikTok. Master’s thesis. Erasmus University Rotterdam.

Seck, P. (2021). “Violence against women during covid-19”. In Rapid Gender Assessment 2021.
United Nations.
https://data.unwomen.org/sites/default/files/documents/Publications/Measuring-shadow-
pandemic.pdf

Shao, G. (2009). Understanding the appeal of user-generated media: A uses and gratification
perspective. Internet Research, 19(1), pp. 7-25. DOI:10.1108/10662240910927795

Southerton, C. (2021). Research perspectives on TikTok & its legacy apps| Lip-syncing and
saving lives: Healthcare workers on TikTok. International Journal of Communication,
15, 21.

Stewart. S. (September 3, 2021). How TikTok Makes Backlist Books into Bestsellers. Publishers
Weekly. https://www.publishersweekly.com/pw/by-topic/industry-
news/bookselling/article/87304-how-tiktok-makes-backlist-books-into-bestsellers.html

Subramanian, S. (2021). Bahujan girls’ anti-caste activism on TikTok. Feminist Media Studies,
21(1), 154-156.

Thompson, J. B. (2005). Books in the Digital Age. Cambridge: Polity Press.

Ting, Z. H. O. U. (2021). The media images of old influencers on TikTok: A multimodal critical
discourse analysis. Journal of Literature and Art Studies, 11(10), 809-816.

Van Dijck, J. (2018). The platform society: Public values in a connective world. Oxford
University Press.

Vaterlaus, M. J. and Winter, M. (2021) TikTok: an exploratory study of young adults’ uses and
gratifications, The Social Science Journal. DOI: 10.1080/03623319.2021.1969882

Wallace, A. (February 24, 2023). “BookTok: is the hype actually worth it?”’. Her Campus.
https://www.hercampus.com/school/odu/booktok-is-the-hype-actually-worth-it/

Wiederhold B. K. (2022). BookTok Made Me Do It: The Evolution of Reading.
Cyberpsychology, behavior and social networking, 25(3), 157-158.
https://doi.org/10.1089/cyber.2022.29240.editorial

Wood, H. (October 27, 2021). “Newton hails record first-half profits and sales at Bloomsbury”.
The Bookseller. Retrieved from https://www.thebookseller.com/news/bloomsburys-
record-220-profit-down-lockdown-and-tiktok-newton-says-1286069

42


https://www.thetimes.co.uk/article/tiktok-romanic-fiction-booktok-publishing-0nhs0klkh
https://data.unwomen.org/sites/default/files/documents/Publications/Measuring-shadow-pandemic.pdf
https://data.unwomen.org/sites/default/files/documents/Publications/Measuring-shadow-pandemic.pdf
https://www.publishersweekly.com/pw/by-topic/industry-news/bookselling/article/87304-how-tiktok-makes-backlist-books-into-bestsellers.html
https://www.publishersweekly.com/pw/by-topic/industry-news/bookselling/article/87304-how-tiktok-makes-backlist-books-into-bestsellers.html
https://www.thebookseller.com/news/bloomsburys-record-220-profit-down-lockdown-and-tiktok-newton-says-1286069
https://www.thebookseller.com/news/bloomsburys-record-220-profit-down-lockdown-and-tiktok-newton-says-1286069

Zarroli, J. (December 31, 2021). “TikTok is driving book sales. Here are some titles BookTok
recommends. Retrieved from https://www.npr.org/2021/12/26/1068063564/booktok-is-a-
new-force-driving-book-sales-and-publishing-deals

Zote, J. (May 2, 2022). “The TikTok algorithm explained”. Sprout Social.
https://sproutsocial.com/insights/tiktok-algorithm/

43


https://www.npr.org/2021/12/26/1068063564/booktok-is-a-new-force-driving-book-sales-and-publishing-deals
https://www.npr.org/2021/12/26/1068063564/booktok-is-a-new-force-driving-book-sales-and-publishing-deals
https://sproutsocial.com/insights/tiktok-algorithm/

Appendices

Appendix A: screen recording of TikTok scrolling session

The 90-minute screen recording can be found here in video format.
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coding scheme for user engagement

Appendix B
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Appendix C: coding scheme for book discovery

Rows 1-35
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