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Abstract
This thesis looks at the English websites of Dutch and South-Korean University. Eight
websites are analysed, four Dutch websites and four Korean websites, to see if websites
targeted at an international audience still reflect the Dutch or Korean cultural preferences with
regards to website content and design. The websites are analysed on the basis of two of
Hofstede’s cultural dimensions, specifically individualism and power distance, by using the
work of Singh and Pereira who researched website localisation and listed several features for
each of Hofstede’s dimensions. The analysis will also look at whether the websites use
American or English spelling. The results of the analysis show that the features associated
with the scores of South-Korea on the two dimensions are prominent on the English websites.
However, the same features are often present on the Dutch websites, although less
emphasised, suggesting that the Dutch culture is less connected to the English websites. The
Dutch websites show a preference for British English while the South-Korean websites show
a preference for American English.
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Chapter 1: Introduction
Now almost two years ago, I visited South-Korea for six weeks to follow a Korean language
course in Seoul. While there, I developed an interest in the language and the culture and as
soon as I came home I started spending a lot of time on websites of Korean universities trying
to find information on other summer courses or possibilities for exchange. During that time I
started to notice certain website features that had not caught my eye before, even though I had
attended two different Dutch universities as well, and my interest was piqued. When I
followed the course intercultural communication this year, I saw an opportunity to combine
the two and decided to write my bachelor thesis on the English websites of Dutch and Korean
universities.
English university websites from countries that do not have English as their native
language make an interesting area for research as they target a very broad audience by using
English as a lingua franca. Furthermore, while localising websites is recommended by Singh
and Pereira (24-5), it is impossible for international websites to be adapted to suit a specific
culture as they attract visitors from all over the world. As a result there are two options for the
creators of the websites, namely to either globalise their website or to maintain the
localisation of the country of origin. It would be interesting to see which choices are made in
this regard. University websites are also interesting because they provide information to a
large audience consisting of prospective students, students, teachers, and those with a general
interest, while at the same time trying to convince prospective students to apply to them
instead of a competing university. Because universities and university websites serve a similar
purpose all across the world it makes them suitable as a subject for comparison between
countries. The decision to analyse university websites instead of for example leaflets was
made on the basis of assumption that websites have the largest international audience and of
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course personal interest. Not unimportant was the fact that the internet makes it possible, even
easy, to collect information from different countries.
The aim of this research is to look at the English websites of Dutch and Korean
universities in the context of intercultural communication and analyse to which extent the
Dutch and Korean culture is reflected in the websites’ content and features. The websites will
be analysed on two of the four dimensions distinguished by Hofstede, using the framework
developed by Singh and Pereira. This thesis will also look at the variety of English used on
the websites and whether the texts are consistent in this.
In chapter 2 the relevant literature will be discussed, starting off with a short
discussion on English as a lingua franca. After that the chapter will focus on the cultural
aspects of the theory by looking at the four cultural dimensions as formulated by Hofstede.
Following that, the chapter will look at how those dimensions relate to website features
through the work of Singh and Pereira. At the end of the chapter the research question and sub
questions are stated. In chapter 3 the method will be discussed, explaining the choices made
in the selection of the websites and the selection of features that will be analysed. Chapter 4
contains the results in tables ordered by sub question and country as well as an explanation of
the findings. In chapter 5 the findings are further discussed and compared and the limitations
of the research are stated. Chapter 6 contains a summary of the research and a conclusion.
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Chapter 2: Theoretical Framework
Websites are an interesting medium as they can be accessed by virtually everyone with an
Internet connection, and can be used for a variety of purposes, from online shopping to
encyclopaedias. The purpose of university websites is diverse as they contain information for
students already attending the university in question but are also intended to inform and
convince prospective students. This research specifically concerns the English pages of Dutch
and South-Korean universities. Because the English pages target an international audience it
would be interesting to see to what extent the international websites of universities from the
Netherlands and South-Korea still reflect the features and themes associated with the culture
and the websites from the countries themselves. The language used on these websites may
also be affected as it does not only target native speakers, but people from all over the world.

2.1 English as lingua franca
English is often used to address an international audience both on- and offline. Dewey
observes that despite the fact that there are more non-native speakers of English than native
speakers (333), English is still taught “according to native-speaker norms” in most cases (334).
Both the aspect of globalisation and the aspect of education are relevant to this thesis as it
looks at the websites of educational institutions that use English to target an international
audience and not just native speakers or even speakers of a certain variety. Kim points out
that the English education in South-Korea “has been full of American as the English norm
and culture,” although according to his research there might be a shift in attitude towards
English as an international language (1-2). The English education in the Netherlands, on the
other hand, has Received Pronunciation as its model, although students are exposed to
American English through various media from a young age (Haagen). In this context it would
be interesting to see if universities from the Netherlands and South-Korea use the preferred
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native variety of their country to address a global audience or not and if there are any
influences from other varieties visible in the texts if they do.

2.2 Hofstede’s dimensions
One of the biggest names in the study of comparing cultures is Hofstede. Using data from
questionnaires filled in by employees of a large multi-national with branches in over fifty
countries, he developed a framework for looking at culture in organisations as well as culture
in general (Hofstede 46). In his research Hofstede distinguishes four dimensions: Power
distance, uncertainty avoidance, individualism, and masculinity. All are briefly described
below.
Power Distance
Hofstede defines the dimension of power distance as “the extent to which the less powerful
members of organizations and institutions […] accept and expect that power is distributed
unequally” (“Dimensions”). Bell Ross and Faulkner elaborate on this and describe cultures
with high power distance as having an emphasis on authority and subordination and having
little personal freedom (33). Low power distance cultures, on the other hand, exhibit “less fear
of confrontation and a higher concert for equality” (Bell Ross and Faulkner 33).
Uncertainty Avoidance
The dimension of uncertainty avoidance “indicates to what extent a culture programs its
members to feel either uncomfortable or comfortable in unstructured situations”
(“Dimensions”). Cultures that score high on uncertainty avoidance use laws and rules to
minimise the chance of unknown and unstructured situations (“Dimensions”). In contrast,
cultures that score low on uncertainty avoidance have fewer rules and are more open to other
opinions (“Dimensions”). It might be interesting to note that Hofstede mentions that there is a
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correlation between high scoring cultures and fast economic growth (Bell Ross and Faulkner
34).
Individualism versus Collectivism
The scores on Individualism dimension indicate “the degree to which individuals are
integrated into groups” (“Dimensions”). When countries score high on individualism, people
are expected to look after themselves and their direct family. When cultures score low on
individualism and as a result are categorised as a collectivist culture, people are usually a part
of “strong, cohesive in-groups,” for example their jobs or families, which expect loyalty in
return for protection (“Dimensions”).
Masculinity versus Femininity
The dimension of masculinity “refers to the distribution of emotional roles between the
genders” (“Dimensions”). Bell Ross and Faulkner define it very clearly as “the degree to
which a society values stereotypical masculine traits such as dominance, aggression,
toughness, competitiveness, and achievement” (36). Feminine societies tend to value traits
such as “submission, passivity, modesty, nurturance, and affiliation” instead (36).
Figure 1 shows the scores of South-Korea and the Netherlands on four of Hofstede’s
dimensions.
Hofstede’s dimensions

The Netherlands

South-Korea

Power Distance

38

60

Uncertainty Avoidance

53

85

Individualism

80

18

Masculinity

14

39

Figure 1: The scores of the Netherlands and South-Korea on Hofstede’s dimensions
(“Country”)
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As can be seen in figure 1, the biggest contrast between the Netherlands and South Korea is in
the Individualism dimension, with the Netherlands being rated as a highly individualistic
culture and South-Korea as a collectivistic culture. The other dimensions, while the contrast is
less impressive, still show considerable differences in the scores. Although the cultures of
South-Korea and the Netherlands differ on all four dimensions, this thesis will limit itself to
the dimensions of power distance and individualism.
Several researchers have criticised Hofstede’s work. Bell Ross and Faulkner, for
example, state several limitations of Hofstede’s study. Hofstede used data from employees
from the same organisation worldwide, IBM, in which minorities were not well represented,
and used those results to reflect the culture of an entire country, which is a vast
overgeneralisation if a country can be said to have only one culture at all (38). Furthermore,
Hofstede’s study dates from around 1980, and Bell Ross and Faulkner add that culture is not a
static entity, and subject to change (38).While these limitations should be considered carefully
when using Hofstede’s research, his work still provides a valuable framework when looking
at or comparing different cultures. Singh and Pereira point out that his work “has been
extensively replicated showing it to be an important part of cultural theory” and his
dimensions have been shown to often overlap with other dimensions created to analyse
culture (55). Bearing in mind the drawbacks of Hofstede’s work as well as the importance of
his study and the effect it has had on the field, this thesis will use his dimensions as a basis for
analysis.

2.3 Singh and Pereira
Based on Hofstede’s dimensions Singh and Pereira developed a framework for looking at
websites from a cultural perspective. In their research they found that website visitors prefer
localised websites or, in other words, websites that have been adapted to match with the
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cultural preferences of the target clientele, instead of globalised websites that are the same for
everyone regardless of their background (24-25). For the purpose of localisation, they
analysed website features and connected those features with Hofstede’s dimensions as well as
a fifth dimension of high context versus low context, based on Hall’s research, which will not
be used in this thesis. While their work is clearly targeted at commercial websites, many of
the features they list are relevant for websites with a different purpose as well, such as the
university websites that this thesis analyses. For every dimension Singh and Pereira have
gathered several website features and themes. As this thesis will limit itself to the dimensions
of power distance and individualism, only the features associated with those dimensions are
described below.
Power Distance on websites
Singh and Pereira focus on features that support high power distance cultures. They list the
following features: Hierarchy information and pictures of important people, proper titles,
quality assurance and awards, a vision statement, and pride of ownership appeal, which
focuses on connecting a product with the concepts of pride and status.
Individualism - Collectivism on websites
In their research, Singh and Pereira distinguish between collectivist and individualist features
on websites. According to Singh and Pereira collectivism is reflected on websites by
emphasising the following features: Clubs, chat rooms or discussion areas, an emphasis on
family as well as close friends, colleagues and business partners both in content, theme and
pictures, loyalty programs to tie customers to them and “engender a sense of loyalty” such as
loyalty points (80), newsletters, links to local websites to show that the organisation is wellestablished, trustworthy and has a local connection, and lastly, symbols or pictures of national
identity.
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Individualist websites often have an independence theme “with images and themes
depicting self-reliance, self-recognition, and achievement” (72), a good privacy statement and
personalisation and product uniqueness. Because people from an individualist culture are
often reluctant to share personal information a good privacy statement is also a common
feature on websites. Personalisation and product uniqueness play into the uniqueness and
originality part of individualist cultures. A good example of this is websites with personal
recommendations.

2.4 Research questions
The main research question of this thesis is: To what extend do the English language websites
of universities in the Netherlands and South-Korea reflect the culture of their respective
countries? This thesis will try to answer this question through several sub questions.
-

To what extent do website features associated with the cultural dimension of
individualism versus collectivism appear on the websites of South-Korean and Dutch
university websites?

-

To what extent do website features associated with the cultural dimension of power
distance appear on the websites of South-Korean and Dutch university websites?

-

Do the websites show a preference for American or British English and if so, do they
show any inconsistencies or mistakes?
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Chapter 3: Method
The analysis of the websites is based on two out of Hofstede’s four dimensions: Individualism
and power distance. This choice was based on the scores of the Netherlands and South-Korea
on all four dimensions, and a pilot study of the website of Yonsei University, respectively.
The largest difference between the two countries in terms of Hofstede’s dimensions is to be
found in the individualism dimension, with the Netherlands having a score of 80 and South
Korea 18 (“Country”), which suggests that if the national cultures are reflected in the websites,
this should be one of the most obvious differences. The choice for Power distance was made
after doing a test analysis of all the features listed by Singh and Pereira. Quite a few of the
features for Power Distance and Uncertainty avoidance were found on Yonsei’s website. The
choice for Power distance was then made because of a personal preference.
Because Singh and Pereira’s model focuses on commercial websites, there are many
features that are not relevant for university websites, such as privacy statements (86-7). In
general, no personal information is asked on university websites, making features such as this
unsuitable for analysis. Furthermore, some features are defined quite broadly as Singh and
Pereira’s book seems to be mainly about localising web pages rather than analysing them. As
a result, some features for the dimensions of Individuality and Power distance are narrowed
down or left out of this analysis completely. Below is the description of the model used.

3.1 Individualism versus collectivism
Singh and Pereira split the features for collectivism and individualism. Regretfully most of the
features for individualism are based on commercial websites and not relevant in this context.
As a result the analysis will focus on the collectivist features or lack thereof. The following
features are used for the analysis:
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-Community relations: This feature is narrowed down to in-text references about
giving back to or serving the community.
-Clubs: While Singh and Pereira’s category was mostly focused on online clubs and
chat rooms, in the context of university websites, this thesis will look at references or
links to university clubs and student organisations.
-Newsletters: This feature entails newsletters or news pages, and how prominently
they are displayed on the website.
To still take the individualism into account, this model will combine Singh and Pereira’s
features called family theme and independence theme and narrow them down to an analysis of
the photographs displayed on the main page of the websites. Photographs displaying groups
of people will be categorised as family theme and those with individuals as their subject will
be categorised as the independence theme. Photographs displaying multiple people separately,
such as students studying individually in a library, without any interaction, will not be
categorised as either. Family theme and independence theme are a part of the collectivist and
individualist features, respectively.
3.2 Power distance
For the Power distance dimension this thesis will look at the following features:
-

Company hierarchy information: Does the website have an organisational chart or
other information about the hierarchy within the university?

-

Pictures of important people: The number of pictures of important people such as
CEOs and celebrities will not be counted but analysed in terms of location on the
website, such as whether they are on the main page or not, and who is featured in the
photographs.
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-

Vision statement: As cultures that score high on the dimension of power distance like
to see vision statements on websites, this thesis will check if the universities have a
vision statement posted on the website.

-

Quality assurance information: Any mentions of awards that the university has
received or the place on national or international rankings that the university holds.

The analysis of both dimensions will largely be qualitative. Using tables with three columns
for each dimension and university yes or no will be noted down in the second column based
on if a university has a feature or not. Because the emphasis placed on features plays an
important role in the localisation of websites, the third column will be used for details and
examples and as a result make up the qualitative part of the analysis. The analysis of the
independence and family theme will be quantitative in the sense that the total amount of
pictures on the main page will be counted as well, and percentages will be added to the results.
All features will be considered equally important.
3.3 Language
Next to the analysis of cultural features on the websites, this thesis also contains a short
analysis of the English used on the websites. This part of the analysis looks at whether the
websites use British or American English spelling or vocabulary, and whether it is consistent.
3.4 Corpus
The websites were analysed between the 31st of March and the 13th of April 2014. Screen
captures of the pages can be found in the appendix.
The websites were selected through the Times Higher Education world university
rankings of 2013-2014 (“World”). The four highest ranking universities for each country were
used. For South-Korea those are Seoul National University or SNU, Korea Advanced Institute
of Science and Technology also known as KAIST, Pohang University of Science and
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Technology or POSTECH, and Yonsei University. For the Netherlands those are Leiden
University, Delft University of Technology, Erasmus University Rotterdam, and Utrecht
University. A reason for using a ranking to select the universities was to make sure personal
or cultural preferences do not influence the selection. While there are other world university
rankings as well, such as the QS world university rankings, the Times Higher Education
rankings were used for two reasons. Firstly, this year’s rankings are similar to the QS world
university rankings, which is supposedly the second largest ranking used. The top four SouthKorean universities are the same, and while the order of the Dutch universities is different
there is only one other university in the top four, which is the University of Amsterdam
instead of Delft University of Technology (“University”). Another reason for using the Times
Higher Education rankings is the fact that they score the universities on International outlook.
These scores are based on three factors: “the proportion of international students at each
university, the proportion of international faculty, and the proportion of an institution’s
research papers that are published with at least one author from another country” (“Top”).
Especially in the context of globalisation and international websites it would be interesting to
see whether these scores can be linked to any results of the analysis in this research.
Due to time restrictions, the focus of the analysis of the university websites lies on the
main page and the about pages, which also include any pages under the header of about. For
certain features the analysis was further limited to certain. For the feature of pictures of
important people the analysis will be limited to the main and about pages. The independence
and family theme analysis will be limited to the main page.
The choice for the focus on the main and about pages was made because many of the
websites differed in size as well as in content. For example, some of the websites had separate
pages for teachers and students. All of the websites had a general main page and about pages,
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however, and as the main page is the first page visitors see it gives a good indication of the
emphasis put on certain features.
When looking at university websites targeting an international audience, the website
of the international office can also be a point of analysis. However, not all the universities had
a link to this page, and some of the sites of the international offices were also targeted at
Korean or Dutch students wanting to go abroad, making them less suitable for this research.
Some of the university websites had two different web addresses, which seemingly led to the
same page. For the sake of consistency this thesis uses the page international visitors are
linked to on the main Dutch or Korean page.
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Chapter 4: Results
Below are the tables with the results per dimension and per country. Below each set of tables
the results are further explained as the differences between the websites were generally not
the existence of a feature but the emphasis placed upon it or the details surrounding the
feature. The full analysis is can be found in the appendices.
4.1 Results Individualism-Collectivism
Below are the results of the website analysis on the dimension of Individualism-Collectivism.
Individualism Collectivism

Seoul National
University
(SNU)

Korea
Advanced
Institute of
Science and
Technology
(KAIST)
Yes

Pohang
University of
Science and
Technology
(POSTECH)

Yes
Yes
Community
relations
No
Yes
Yes
Clubs
Yes
Yes
Yes
Newsletter
Yes: 5/6
Yes: 2/5
Pictures family Yes: 5/9
(55.55 %)
(83%)
(40%)
theme
Yes: 2/9
No: 0/6
No: 0/5
Pictures
(22.22%)
(0%)
(0%)
independence
theme
Figure 2: Individualism- Collectivism: Korean universities

Yonsei
University

Yes
Yes
Yes
Yes: 4/9
(44.44%)
Yes: 2/9
(22.22%)

As figure 2 shows, the results of the community relations and newsletter features are fairly
uniform. Seoul National University sticks out in the clubs category as the only South-Korean
University without any information on student organisations or clubs on their international
website. The results for the picture analysis are diverse but all of the universities show a
strong preference for photographs with a family theme, with the lowest score being 40%,
while the highest score for the independence theme is 22.22%. Two of the universities,
POSTECH and KAIST, do not have any group pictures on their main page at all.
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Individualism Collectivism

Leiden
University

Delft
University of
Technology
Yes

Erasmus
University
Rotterdam
Yes

Yes
Community
relations
No
No
No
Clubs
Yes
Yes
Yes
Newsletter
Yes: 2/8
Yes: 5/8
Pictures family Yes: 7/25
(28%)
(25%)
(62.5%)
theme
Yes: 5/25
Yes: 2/8
No: 0/8
Pictures
(20%)
(25%)
(0%)
independence
theme
Figure 3: Individualism - Collectivism: Dutch Universities

Utrecht
University
Yes
Yes
Yes
Yes: 4/10
(40%)
Yes: 2/10
(20%)

Figure 3 shows the results for the Dutch universities. The outcomes for the community
relations and newsletter features are identical to those of the Korean universities: a uniform
yes. Remarkable are the results for the clubs feature, which show a mirror image of the
Korean universities, with three out of four universities lacking information on clubs. The
picture analysis shows a preference for photographs with a family theme. Each of the
universities scores higher on group pictures than pictures of individuals. The contrast is less
sharp, however, with the lowest score for the family theme pictures being 25% while the
highest score for the independence theme pictures is also 25%. Erasmus University Rotterdam
is the only university without any pictures with an independence theme at all.
While all of the universities have mentions of the community or society somewhere,
there is quite some difference in wording and the amount of emphasis on this topic. Two of
the Korean universities, POSTECH and Yonsei University, use the words serve and servant.
Yonsei also uses the word duty. Two other Korean universities, POSTECH and SNU, use the
word nation, while Yonsei uses neighbourhood. None of these words are used by the Dutch
Universities, except on the website for Erasmus University Rotterdam where a page mentions
community service. Instead there is a preference for words as society and community. The
occurrence of the theme of giving back to the community on the Dutch universities is often
limited to a single page and given very limited emphasis. The websites of the universities of
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Leiden and Utrecht show the least emphasis. Utrecht University only mentions social
responsibility in a piece of information about sustainability. On the Korean websites the
theme is slightly more widespread. Sustainability was not a theme on the Korean websites.
The contrast between South-Korean universities and Dutch universities for the clubs
feature may seem stark in the tables above, but the biggest difference was the placement of
the information about clubs and organisations, not the existence of it. The only university
lacking information on this topic altogether was Seoul National University. The Dutch
Universities all had information on student clubs and organisations, but it was located on
separate websites for current students, while the Korean Universities in general showed it on
their main websites, even when a student portal did exist. As a result, the differences in this
feature may be more about who the universities target with their information on student clubs
and organisations than whether they have the information in the first place. Placing it on the
main website makes the information available for all visitors, including prospective students,
while hosting it on a website for current students limits the audience.
As mentioned before, all the universities had news featured on their main page and a
news page. The difference between the Dutch universities and the Korean universities is for
the largest part the existence of an online newsletter. SNU, KAIST, and Yonsei University all
have an online newsletter, while of the Dutch universities only Leiden has an online
newsletter, including an option to subscribe.
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4.2 Results Power Distance
Below are the results of the website analysis on the dimension of Power Distance

Power Distance

Seoul National
University
(SNU)

Korea
Advanced
Institute of
Science and
Technology
(KAIST)
Yes

Yes
Company
Hierarchy
Information
Yes
Yes
Pictures of
important
people
Yes
Yes
Vision
statement
Yes
Yes
Quality
assurance
information
Figure 4: Power Distance: Korean Universities

Pohang
University of
Science and
Technology
(POSTECH)

Yonsei
University

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

Figure 4 shows that three out of four power distance features appear on all the Korean
university websites that were analysed. The quality assurance information appears on the
websites of all universities as well except for Yonsei University.
Power Distance

Leiden
University

Delft
University of
Technology
Yes

No
Company
Hierarchy
Information
No
Yes
Pictures of
important
people
Yes
Yes
Vision
statement
Yes
No
Quality
assurance
information
Figure 5: Power Distance: Dutch Universities

Erasmus
University
Rotterdam
Yes

Utrecht
University

Yes

Yes

Yes

Yes

Yes

Yes

Yes

On the Dutch university websites there is slightly more variety with only the vision statement
feature appearing on all four universities. Leiden University sticks out, as the website only

21

contains two out of four features. Delf University of Technology does not have the quality
assurance information feature on its website. Erasmus University Rotterdam and Utrecht
University both have all four features.
All universities except Leiden University had pictures of important people in their
about pages. Leiden University did have a few pictures of famous Dutch painters and
historical figures on their page but no pictures of the management or the founders or other
important figures directly related to the university. The other Dutch websites limited
themselves mostly to photographs of the members of the board of executives, and Erasmus
University Rotterdam and Delft University of Technology also had pictures related to
important people in the history of the university. All Korean Universities had a picture of their
president, and KAIST and SNU also had pictures of all the past presidents. Yonsei University
showed photographs of the founders. Furthermore, SNU and Yonsei had photographs of
important people on the main page, although these were usually tied to news articles and as a
result subject to change.
For the vision statement feature the main difference between the Korean and Dutch
universities was the fact that all Korean universities also had a message from the president
supporting the university’s vision. On the websites of the Dutch universities there was also
less emphasis placed on the vision statements. Leiden University only had a vision for their
strategic alliance with Erasmus University Rotterdam and Delft University of Technology and
not for the university itself. Utrecht University had no vision statement specifically, only a
mission and a strategy. Erasmus University Rotterdam also did not have a vision statement on
the university as a whole, only on the specific topic of sustainability.
The international rankings seemed to be emphasised more by the Korean universities,
with the exception of Yonsei. As well as having a page on the rankings, Seoul National
University also had their rankings on the Times Higher Education list featured on the main
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page and POSTECH had their Times Higher Education ranking of 2012 mentioned on their
history page. In contrast, on the website of Delft University of Technology the page does exist
but it is only available in Dutch. On the website of Leiden University, the information on the
rankings is hard to find, as it cannot be directly accessed from the main page. Furthermore,
Utrecht University incorporated the ranking information into their facts and figures page.

4.3 Results Language
Language
Seoul National
University
(SNU)

Korea
Advanced
Institute of
Science and
Technology
(KAIST)
American
American
Variety
Figure 6: English: Korean Universities

Pohang
University of
Science and
Technology
(POSTECH)

Yonsei
University

American

American

Language

Erasmus
University
Rotterdam
British

Utrecht
University

Leiden
University

British
Variety
Figure 7: English: Dutch Universities

Delft
University of
Technology
British

British

As both figures show, the South-Korean Universities used the American spelling, while the
Dutch universities used the British spelling. There were a few inconsistencies on some the
Dutch websites, specifically those of Leiden University and Delft University of Technology,
where American spelling showed up in the text occasionally. The website of POSTECH,
while consistent in its spelling, had some Korean script left on the main page of their English
website. The website of Delft University of Technology occasionally had links that led to
Dutch pages.
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Chapter 5: Discussion
5.1 Individualism versus Collectivism
Based on the large difference between the scores of South-Korea and the Netherlands in the
dimension of Individualism, with the Netherlands scoring an 80 and South-Korea an 18
(“Country”), a large difference between the Dutch and Korean university websites would be
expected. The Korean websites indeed show a strong tendency to include features that Singh
and Pereira list as collectivist, such as newsletters (72), and seem to be generally designed in
accordance with their score on this dimension. However, the Dutch university websites also
display a lot of the collectivist features, from community relations to pictures with a family
theme. The difference between the two countries seems to lie in the details. The South-Korean
universities place more emphasis on the collectivist features, use different words to express
the same collectivist themes, and have more of the features and information accessible from
their main site and menu, rather than on different websites. The percentages of pictures with a
family theme and pictures with an independence theme on the Korean websites also show a
stronger contrast than those on the Dutch websites, indicating a more pronounced preference.
The fact that the Dutch university websites contain so many collectivist features may be
because the Dutch websites have held their international audience into account. However, it
could also be a result of the method of this research. As most of Singh and Pereira’s
individualist features were designed for commercial websites, a study on non-commercial
website features for an individualist culture might result in different findings. The preference
for photographs with a family theme cannot be explained on that account, however, although
that may be an effect of the websites being university websites, as classes, and as a result
groups, are unavoidable in such organisations.
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5.2 Power Distance
The difference between the Netherlands and South-Korea in Hofstede’s dimension of power
distance is not as big as for the Individuality dimension. Both the Netherlands and SouthKorea have average scores on the power distance dimension, with 38 and 60 respectively
(“Country”). As a result, some power distance features would be expected, especially for the
Korean websites. The analysis shows, however, that a lot of the features for the power
distance dimension appear on both the Dutch and Korean university websites. Leiden
University is the exception, with only two out of four features, but most universities have
three out of four if not all four. Again, the difference between the Korean and Dutch
universities lies mostly in the details. In line with South-Korea’s higher score in the
dimension of power distance (“Country”) the Korean university websites put more emphasis
on the power distance features than the Dutch websites do, in particular on the vision
statement feature and the quality assurance feature. It is surprising, however, how many
power distance features also appear on the Dutch websites.

5.3 Language
The results show that both countries use the variety of English that is preferred in their
country. The Dutch universities use British English spelling while the Korean universities use
American English spelling. Of interest is the fact that on the websites of two out of four Dutch
universities there were occurrences of American spelling as well. This may support Haagen’s
statement about the increasing exposure to American English. The Korean websites showed
no such influence.
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5.4 Limitations
Although the analysis showed some interesting results there are many limitations as this is a
bachelor thesis and time restrictions played a large role as a result. The result may be very
different depending on the selection of the universities. It would be interesting to see if there
is any difference in results between the universities high on world ranking lists and those
ranking lower on the list. A more quantitative analysis might also be able to show more
insight into whether or not there are real national differences between the Netherlands and
South-Korea in terms of cultural features on websites. While analysing, other differences
were hard to miss, such as large contrasts in terms of navigating the website, which might
make analysis for the uncertainty avoidance dimension an interesting topic as it contains the
feature of guided navigation (Singh and Pereira 94). A study comparing the Dutch and
Korean pages with the English pages may answer some questions left open in this thesis, for
example if the Dutch universities show the collectivist features on their Dutch pages as well
or if the English website was adapted for an international audience.
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Chapter 6: Conclusion
Through analysis of eight English university websites of four Korean and four Dutch
universities, this thesis has tried to discover to what extent these websites still reflect the
culture of their respective countries. Based on the scores each country received in Hofstede’s
research on four cultural dimensions and Singh and Pereira’s work on cultural website
features, the analysis was expected to reveal a strong contrast in the features associated with
collectivism. The Netherlands scores very high on individualism, while South-Korea scores
low (“Country”), however, the websites from both countries contained many of the features
that Singh and Pereira associate with the collectivism dimension. The South-Korean
university websites do put more emphasis on these features and some features, such as the
vision statement, are more elaborate than on the Dutch university websites. This answers one
of the sub questions of this thesis, which went as follows:
-

To what extent do website features associated with the cultural dimension of
individualism versus collectivism appear on the websites of South-Korean and
Dutch university websites?

The South-Korean university websites clearly reflect their more collectivist culture by
featuring and emphasising the features that Singh and Pereira list under collectivism. The
Dutch websites do not reflect the individualistic culture of the country, as the websites feature
a lot of collectivist features and portray more group photographs than those of individuals.
The second sub question that this thesis has tried to answer was as follows:
-

To what extent do website features associated with the cultural dimension of power
distance appear on the websites of South-Korean and Dutch university websites?

The results of the analysis on this dimension were less clear. Both South-Korean and Dutch
universities contained the power distance features researched in this thesis. As with the
Individualism dimension, the Korean websites put more emphasis on the features than the
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Dutch websites did, in line with their higher score on Hofstede’s dimension of Power
Distance (“Country”). However, less power distance features on the Dutch websites would be
more in line with Hofstede’s rating of the Netherlands.
The third sub question was the following:
-

Do the websites show a preference for American or British English and if so, do they
show any inconsistencies or mistakes?

The cultural preferences for a certain variety of English were clear on both the South-Korean
and the Dutch websites. All of the Dutch websites used British English spelling while all of
the Korean websites used American spelling. Two of the Dutch websites, however, were
slightly inconsistent in their use, and some American spelling slipped onto the pages.
The main research question of this thesis was as follows:
-

To what extend do the English language websites of universities in the Netherlands
and South-Korea reflect the culture of their respective countries?

Based on the sub questions, it can be said that the South-Korean university websites generally
reflect the South-Korean cultural preferences on those dimensions that were researched. The
Dutch websites on the other hand did not seem to reflect the Dutch culture as it ranked on
Hofstede’s dimensions, showcasing a lot of the features for both collectivism and power
distance. The difference between the South-Korean and Dutch websites, however, was visible
for both the dimensions. South-Korea is a more collectivistic culture than the Netherlands and
also scores higher on power distance. Features for both those dimensions were more
prominent on the Korean websites than on the Dutch ones. The Dutch and the Korean
websites both stuck to the English variety that is preferred in their countries, although on half
of the Dutch websites there were some mix ups with American spelling.
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Appendices
Appendix I : Full Analysis
Seoul national university (SNU) (http://en.snu.ac.kr/)
Individualism Collectivism
Community relations
(main and about pages)

Yes/No/Number

Notes/Examples

Yes

Mentioned on several pages.
“Contributing to society”, “Sharing
the resources of the university with
the larger society”
(http://en.snu.ac.kr/president/visionsand-missions)
“the SNU Community has made
invaluable contributions to the
nation’s progress”
(http://en.snu.ac.kr/president/message)
“Honoring public service”
(http://en.snu.ac.kr/spirit)

Clubs
Newsletter

No
Yes

News is featured prominently on main
page. The main page also contains a
link to an online newsletter and a
separate news page for current
students.
(http://en.snu.ac.kr/newsletter)
(http://en.snu.ac.kr/snunews)
(http://en.snu.ac.kr/#wrap)

Pictures family theme
(main page)
Pictures independence
theme (main page)

Yes: 5/9

Two pictures do not contain people.
(http://en.snu.ac.kr/)
Two pictures do not contain people.
(http://en.snu.ac.kr/)

Power Distance
Company Hierarchy
Information
Pictures of important
people (main and about
pages)

Yes/No
Yes

Vision statement

Yes

Yes: 2/9

Yes

Notes/Examples
Organisational chart.
(http://en.snu.ac.kr/organization/chart)
The pages contain many pictures of
important people, including
photographs of the 24 past presidents,
important speakers, and the CEO.
There are pictures of important people
on the main page.
Visions and Missions page under the
heading of President’s office:
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Quality assurance
information

(http://en.snu.ac.kr/president/visionsand-missions)
A message from the President:
(http://en.snu.ac.kr/president/message)
Their place on the Times Higher
Education rankings is mentioned on
the main page. They also have a
separate and quite elaborate page
called ‘global standing’ with
information on several listings.
(http://en.snu.ac.kr/index.html)
(http://en.snu.ac.kr/global-standing )

Yes

Language
Variety

American

Simplified

No

Examples
The website consistently uses o
instead of ou : “Honoring”
(http://en.snu.ac.kr/spirit)
And z instead of s: “Formalized”,
“democratize”, “finalized”.
(http://en.snu.ac.kr/history)

Korea Advanced Institute of Science and Technology (KAIST)
(http://www.kaist.ac.kr/html/en/)
Individualism Collectivism
Community relations
(main and about pages)

Yes/No/Number
Yes

Notes/Examples


The website does contain in-text
references to the community, but the
emphasis lies more on helping the
nation move forwards.





Examples:
“Expansion of cooperation with the
regional communities”
“Activation of regional community service”
(http://www.kaist.ac.kr/html/en/kaist/kaist_01
0204.html)
“The ultimate goal of science, technology and
management lies in the well-being of our
society”
(http://www.kaist.ac.kr/html/en/kaist/kaist_01
0301.html)
Clubs

Yes

There is a page with information on student
organisations and student clubs, including a
list of clubs and descriptions, under the
heading life on campus. This is a part of the
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Newsletter

Yes

Pictures family theme
(main page)
Pictures independence
theme (main page)

Yes: 5/6
No: 0/6

main page.
(http://www.kaist.ac.kr/html/en/campus/camp
us_050401.html)
News is featured on the main page. There is
also a news tab in the drop-down menu on the
main page, as well as an online newsletter.
(http://www.kaist.ac.kr/html/en/)
(http://www.kaist.ac.kr/_prog/_board/?mode=
V&no=16248&code=en_newsletter&site_dvs
_cd=en&menu_dvs_cd=060703)
One photograph does not contain people.
(http://www.kaist.ac.kr/html/en/)
(http://www.kaist.ac.kr/html/en/)

Power Distance
Company
hierarchy
information
Pictures of
important
people (main +
about pages)
Vision
Statement

Yes/No
Yes

Notes/Examples
Organisational chart
(http://www.kaist.ac.kr/html/en/kaist/kaist_010401.html)

Yes

Quality
assurance
information

Yes

There are no pictures of important people on the main
pages. On the about pages there is a picture of the current
president and all the past presidents.
(http://www.kaist.ac.kr/html/en/kaist/kaist_010305.html)
There is a short mission and vision statement, and a more
elaborate strategy.
(http://www.kaist.ac.kr/html/en/kaist/kaist_010204.html)
The page also has a message from the president.
(http://www.kaist.ac.kr/html/en/kaist/kaist_010301.html)
A page that lists four rankings under the heading
competitive edge:
(http://www.kaist.ac.kr/html/en/kaist/kaist_01020601.html)

Yes

Language
Variety

American

Simplified?

No

Examples
The website consistently uses z instead of s:
“Industrialization”, “commercialization”, “vitalization”,
“realization”
(http://www.kaist.ac.kr/html/en/kaist/kaist_010201.html)
(http://www.kaist.ac.kr/html/en/kaist/kaist_010204.html)
The website uses program as opposed to programme.
(http://www.kaist.ac.kr/html/en/kaist/kaist_010203.html)
-

Pohang University of Science and Technology (POSTECH)
(http://wwwhome.postech.ac.kr/web/eng/home)
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IndividualismCollectivism
Community
relations (main
and about pages)

Yes/No/Number

Notes/Examples

Yes

“Serve the nation and humanity through education,
research, and commercialization” is shown quite
prominently on the main page
(http://wwwhome.postech.ac.kr/web/eng/home)
“POSTECH will continue to actively participate in
advancing the development of the nation and
promoting the betterment of humanity.”
(http://wwwhome.postech.ac.kr/web/eng/eint_02_02)
“[…]and to translate research results into real-world
applications in order to serve the nation and
humanity”
(http://wwwhome.postech.ac.kr/web/eng/eint_02_04)

Clubs

Yes

Newsletter

Yes

Pictures family
theme (main
page)
Pictures
independence
theme (main
page)

Yes: 2/5

The first quote is part of their vision and is repeated
on several pages of their website. The focus is on the
nation as a whole.
A list of student organisations and information on the
student government under the heading of campus life
(http://wwwhome.postech.ac.kr/web/eng/eclf_03_03)
There is a small news feature on the main page. The
news page cannot be found through the drop down
menu, only through a small link on the main page.
No online newsletter, only separate items.
Three pictures did not contain any people.

No: 0/5

Three pictures did not contain any people.

Power Distance
Company
hierarchy
information
Pictures of
important people
(main page + about
pages)
Vision Statement

Yes/No
Yes

Notes/Examples
An organisational chart under administration.
(http://wwwhome.postech.ac.kr/web/eng/eint_06)

Yes

Limited to a photograph of the president
(http://wwwhome.postech.ac.kr/web/eng/eint_01).
Nothing on the main page.

Yes

Quality assurance
information

Yes

A short vision and strategy.
(http://wwwhome.postech.ac.kr/web/eng/eint_04)
And a message from the president.
(http://wwwhome.postech.ac.kr/web/eng/eint_01)
The website has a page with several rankings.
(http://wwwhome.postech.ac.kr/web/eng/eint_05_05)
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On their history page the Times Higher Education
ranking is mentioned: “In 2012, POSTECH was
ranked first in the Times Higher Education's "100
under 50" which lists the top 100 universities in the
world under 50 years old.”
(http://wwwhome.postech.ac.kr/web/eng/eint_02_01)

Language
Variety

American

Examples
The website consistently uses z instead of s:
“recognized”, “realize”, as well as
“programs” instead of programmes.
(http://wwwhome.postech.ac.kr/web/eng/eint_
01)
And o instead of ou: “honorable”
(http://wwwhome.postech.ac.kr/web/eng/eint_
02_04)
There is still Korean script visible on the main
English page that is not translated for some
reason.

Simplified

No

Yonsei University (http://www.yonsei.ac.kr/eng/ )
Individualism Yes/No/Number Notes/Examples
- Collectivism
Community
Yes
“Our mission is to educate leaders who will contribute to
relations
humanity in the spirit of ‘truth and freedom’”
(main and
(http://www.yonsei.ac.kr/eng/about/overview/)
about pages)
"[…] to serve our neighbors wholeheartedly and to
contribute to the prosperity of humankind.”
(http://www.yonsei.ac.kr/eng/about/spirit/)
“[…]demonstrating servant leadership through teaching
and volunteering to fulfill its duties to society”
(http://www.yonsei.ac.kr/eng/about/vision/vision/)
Clubs
Yes
The website contains a list of clubs
(http://www.yonsei.ac.kr/eng/campus/clubs/)
Newsletter
Yes
There is news featured on main page as well as three
different links to their news page. The website has an
online newsletter.
(http://www.yonsei.ac.kr/eng/index.asp)
(http://www.yonsei.ac.kr/eng/news/yonseinews/)
(http://www2.yonsei.ac.kr/eand/ENG/cgi-bin/bottom.asp)
Pictures
Yes: 4/9
3 pictures do not feature people.
family theme
(main page)
Pictures
Yes: 2/9
3 pictures do not feature people.
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independence
theme (main
page)

Power Distance Yes/No
Company
Yes
hierarchy
information
Pictures of
Yes
important people
(main and about
pages)

Vision
Statement

Yes

Quality
assurance
information

No

Language
Variety

American

Simplified

No

Notes/Examples
Organisational Chart:
(http://www.yonsei.ac.kr/eng/about/stats/organizational/)
The website has pictures of the president and founders.
The main page has pictures of important people but they
belong to news articles and as a result are likely to
change.
(http://www.yonsei.ac.kr/eng/about/history/chronicle/)
(http://www.yonsei.ac.kr/eng/about/president/profile/)
The website has a detailed vision statement
As well as a page on the university’s spirit and philosophy
and a message from the president.
(http://www.yonsei.ac.kr/eng/about/vision/vision/)
(http://www.yonsei.ac.kr/eng/about/spirit/)
(http://www.yonsei.ac.kr/eng/about/president/welcoming/)
-

Examples
The website consistently uses z instead of s:
“Recognized”, “globalized”.
(http://www.yonsei.ac.kr/eng/about/president/welcoming/)
And o instead of ou: “Neighbors”
(http://www.yonsei.ac.kr/eng/about/spirit/)
There is also a Chinese language option.

Leiden University (http://www.leiden.edu/)
Individualism Collectivism
Community
relations (main and
about pages)

Yes/No/Number

Notes/Examples

Yes

There is one clear mention of this theme:
“Finally, Leiden, Delft and Rotterdam
universities intend to cluster their activities in
the field of valorisation and make their research
findings available for applications that will
benefit society”
(http://www.about.leiden.edu/about/strategic-
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alliance-lde.html)
“Societal responsibility” is also listed as a core
value.
(http://www.about.leiden.edu/about/profile.html)
There is no real emphasis. The first quote is
from a text on the strategic alliance with the
universities of Delft and Rotterdam and not from
information on Leiden University in particular.
There is information on student societies and
clubs, but it is a website targeted at current
students and not the main website of the
university.
(http://www.students.leiden.edu/studentlife/student-societies/)
The main page features news articles as well as
a link to a news website, and a link to the
newsletter and previous newsletters. There is a
possibility for subscription also mentioned on
the main page.
(http://www.leiden.edu/)
(http://news.leiden.edu/)
(http://www.leiden.edu/newsletter/)

Clubs

No

Newsletter

Yes

Pictures family
theme (main page)
Pictures
independence
theme (main page)

Yes: 7/25

Many pictures do not have people in them.

Yes: 5/25

Many pictures do not have people in them.

Power Distance
Company
hierarchy
information

Yes/No
No

Pictures of
important
people
(main page and
pages)

No

Notes
The information is hard to find, on a different part of the
website. On the main website there is only a small
summary of the different faculties.
(http://www.about.leiden.edu/contact/organisation.html)
The same page also contains a link that eventually leads to
more information about the organisation, although it is on
another website.
(http://organisation.leiden.edu/structure/organisation.html).
This page contains no chart, only a short list of the
management and faculties.
There are no pictures of important people on any of the
main or about pages. There is a small section about
“Leiden Classics” which contains some information on
famous painters and historical figures but it is hard to find.
It does not contain pictures of founders or anything
directly related to the university. There are no pictures of
CEOs or anything similar.
(http://www.about.leiden.edu/international-face/leiden-
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Vision
Statement

Yes

Quality
assurance
information

Yes

classics/)
The website has a page called profile and mission which
contains another set of pages. There is no vision for the
university itself, but there is a small mention of their vision
on their strategic alliance with Leiden University and
Erasmus University Rotterdam in a larger article.
(http://www.about.leiden.edu/about/strategic-alliancelde.html)
There is a page with the international university rankings,
but it is not easy to find or prominently featured on the
website. (http://www.about.leiden.edu/internationalface/international-profile/international-rankings.html)

Language
Variety

British

Simplified

No

Examples
The website seems to use British English,
although there are a few inconsistencies. The
website uses programmes instead of programs in
every instance. It uses s instead of z in most
cases, such as “specialisations”. However on the
main page it also says “civilizations” with a z
(http://www.leiden.edu/).
The website also uses “knowledge centres” with
the British spelling of –re and on the same page
“LDE Centers” with –er although the latter
could be explained as the name of a company.
British spelling seems to be the main tendency.
More examples:
“Archaeological” instead of archeological
(http://www.about.leiden.edu/about/strategicalliance-lde.html)
“Behavioural Sciences” instead of behavioral
science
(http://www.about.leiden.edu/about/profile.html)

Delft University of Technology (http://www.tudelft.nl/en/)
Individualism Collectivism
Community
relations (main and
about pages)

Yes/No/Number

Notes/Examples

Yes

The website contains the following:
“TU Delft stands for staff and students who
are actively involved in the development of
both the university and wider society. Our
public responsibility as an academic
institution – helping to resolve the great
societal challenges of the decades ahead – is
firmly reflected […]”
(http://www.tudelft.nl/en/about-tu-
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Clubs

No

Newsletter

Yes

Pictures family
Yes: 2/8
theme (main page)
Pictures
Yes: 2/8
independence theme
(main page)

delft/strategy/core-values/faculty/iopim/q/%2A/page/1/ ).
This is only mentioned once and could be
interpreted quite broadly. No emphasis.
There is information on study associations but
it is on a separate website for the students at
the university, the student portal. That page
also has nothing about non-study related clubs
or organisations.
(http://studenten.tudelft.nl/en/students/studentlife/study-associations/)
There is news featured on front page and a
news page with an archive. No newsletter.
(http://www.tudelft.nl/en/current/latest-news/)
Three pictures do not contain any people.
Three pictures do not contain any people.

Power Distance
Company hierarchy
information

Yes/No
Yes

Notes/Examples
There is a very detailed organisational chart. The
subsections also include information on all the
boards as well as the pictures or names of the
members.
(http://www.tudelft.nl/en/about-tudelft/organisation/)

Pictures of
important people
(main and about
pages)

Yes

Vision Statement

Yes

Quality assurance
information

No

There are pictures of historical figures on the
history page. (http://www.tudelft.nl/en/about-tudelft/history/)
There are photographs of the executive board
members.
(http://www.tudelft.nl/en/about-tudelft/organisation/executive-board/faculty/ewidimes/)
There are no photographs or pictures of
important people on any of the other pages.
There are pages about the university’s vision,
ambition, mission, strategy, and more.
(http://www.tudelft.nl/en/about-tudelft/strategy/vision/faculty/lr-spe-as/page/1/)
(http://www.tudelft.nl/en/about-tudelft/strategy/profile-ambition/faculty/lr-sup-fc/)
(http://www.tudelft.nl/en/about-tudelft/strategy/strategy-roadmap-tu-delft2020/faculty/lr-spe-as/page/1/)
The page is there but only available in Dutch.
(http://www.tudelft.nl/en/about-tu-delft/facts-
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and-figures/research/internationale-rankinglijsten/faculty/tnw/page/70/?type=a&fid=489128)

Language

Examples

Variety

British

Simplified

No

The website seems to be aiming for British English, but
there are some inconsistencies.
In general it uses ou instead of o: “Behaviour”
(http://www.tudelft.nl/en/about-tu-delft/strategy/corevalues/faculty/io-pim/q/%2A/page/1/)
And in most cases s instead of z: for example “organised”
and “organisation”, but on the same page “organized” also
appears.
(www.tudelft.nl/en/about-tu-delft/strategy/integritypolicy/working-conference-science-and-integrity-in-themodern-university/faculty/ud-hr-wgvm-vm/q/%2A/)
(http://www.tudelft.nl/en/about-tu-delft/strategy/integritypolicy/scientific-integrity-committee/faculty/ud-hr-wgvmvm/q/%2A/ )
Some pages show up in Dutch.
(http://www.tudelft.nl/en/about-tudelft/strategy/governance/faculty/ewi-ese-iepg/)
(http://www.tudelft.nl/en/about-tu-delft/facts-andfigures/monitoring-femalestaff/faculty/tnw/page/70/?type=a&fid=489128)
Some pages exist but are only available in Dutch
(http://www.tudelft.nl/en/about-tu-delft/facts-andfigures/education/feiten-en-cijfersstudievoortgang/faculty/tnw/page/70/?type=a&fid=489128)

Erasmus University Rotterdam (http://www.eur.nl/english/)

Individualism Yes/No/Number
- Collectivism
Community
Yes
relations (main
and about
pages)

Notes/Examples
There is some small mention of the basic idea, but it
is not mentioned apart from the two examples below
and the text remains vague. No emphasis.
“The second pillar, EUR as a 'Socially Committed
University' relates to community service and
knowledge valorisation.”
(http://www.eur.nl/english/eur/sustainability/mission/)
“Consequently, there is a lot of attention for the
community and the role that scientists, students and
alumni can play in it.”
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(http://www.eur.nl/english/eur/sustainability/educatio
n_and_research/)
There is a page on student organisations, but it is on a
separate website for current students, not the main
site.
(http://www.eur.nl/english/essc/moreaspects/studentli
fe/student_organisations/)

Clubs

No

Newsletter

Yes

There is a news page in dropdown menu on
homepage. There is an interview featured on the
homepage as well as small, text-only news articles in
the sidebar. No emphasis. No newsletter.
(http://www.eur.nl/english/)
(http://www.eur.nl/english/news/)
Although there is a magazine on another website
(http://www.erasmusmagazine.nl/)

Pictures
family theme
(main page)
Pictures
independence
theme (main
page)

Yes: 5/8

There were three pictures that did not contain any
people.

No: 0/8

There were three pictures that did not contain any
people.

Power Distance
Company
hierarchy
information
Pictures of
important
people
(main and about
pages)
Vision
Statement

Yes/No
Yes

Notes
Organisational chart
(http://www.eur.nl/english/eur/organisation/)

Yes

Quality
assurance
information

Yes

President Executive Board
(http://www.eur.nl/english/eur/sustainability/)
Founding fathers
(http://www.eur.nl/english/eur/background/)
None on the main page.
There is a mission and vision page on sustainability, as
well as a strategy page:
(http://www.eur.nl/english/eur/sustainability/mission/)
(http://www.eur.nl/english/strategy2018/ )
The site also features an out of date strategy page:
(http://www.eur.nl/english/eur/strategy/erasmus2013_eng/)
There is a lot of imformation and emphasis on
sustainability.
There is a page on rankings
(http://www.eur.nl/english/eur/rankings/)

Language
Variety

Yes

British

Examples
The website uses British spelling:
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s instead of z: “Organisation”, “valorisation”
(http://www.eur.nl/english/eur/sustainability/mission/ )
ou instead of o: “neighbouring”
(http://www.eur.nl/english/eur/sustainability/campus/sustainab
le_campus/)
“programme” instead of program
(http://www.eur.nl/english/eur/background/)
Simplified

No

Utrecht University (http://www.uu.nl/EN/Pages/default.aspx )
Individualism Yes/No/Number
- Collectivism
Community
Yes
relations (main
and about
pages)

Notes/Examples
There is a small mention of “social responsibility”
on the page about sustainability but nothing in a
more general sense.
(http://www.uu.nl/university/utrecht/EN/sustainabi
lity/Pages/default.aspx )
There is quite a lot of information but it is on the
page for current students. However, there is a
mention of cultural student organisations on one of
the pages of the main website.
(http://www.uu.nl/EN/informationfor/students/stud
entlife/ aboutorganisations/Pages/default.aspx)
(http://www.uu.nl/university/utrecht/EN/cultuurena
cademie/Pages/culture.aspx)
The main page features some news, no pictures.
The drop down menu has a news tab that leads to a
news page with archive. No newsletter.
(http://www.uu.nl/EN/Pages/default.aspx)
(press.uu.nl)

Clubs

Yes

Newsletter

Yes

Pictures
family theme
(main page)
Pictures
independence
theme (main
page)

Yes: 4/10

There are four pictures not containing people

Yes: 2/10

There are four pictures not containing people

Power
Distance
Company
hierarchy
information

Yes/No

Notes/Examples

Yes

There is a small organisational chart and information on several
boards and committees.
(http://www.uu.nl/university/utrecht/EN/
profile/governanceandadministration/Pages/default.aspx)
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Pictures of
important
people
(main and
about pages)
Vision
Statement

Yes

There are photographs of the members of the executive board.
(http://www.uu.nl/university/utrecht/EN/profile/
governanceandadministration/executiveboard/Pages/default.aspx)

Yes

Quality
assurance
information

Yes

There is no vision statement as such, but there is a mission
statement, a strategy, and a profile.
(http://www.uu.nl/university/utrecht/EN/profile/
profileandmissionstatement/Pages/default.aspx)
There is an emphasis on sustainability.
Mention of three rankings on their facts and figures page.
(http://www.uu.nl/university/utrecht/EN/profile/
factsandfigures/Pages/default.aspx )

Language
Variety

British

Simplified

No

Examples
The website consistently uses:
Programmes instead of programs
Ou instead of o: “Behavioural sciences”
(http://www.uu.nl/EN/faculties/Pages/default.aspx)
S instead of z: Valorisation
(http://www.uu.nl/university/utrecht/en/pages/default.aspx)
ll instead of l: Counsellor
(http://www.uu.nl/university/utrecht/EN/profile/
profileandmissionstatement/Pages/Academic-Integrity.aspx)
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Appendix II: Screen captures and links
Seoul National University:
http://en.snu.ac.kr/
http://en.snu.ac.kr/president/visions-and-missions
http://en.snu.ac.kr/president/message
http://en.snu.ac.kr/spirit
http://en.snu.ac.kr/newsletter
http://en.snu.ac.kr/snunews
http://en.snu.ac.kr/organization/chart
http://en.snu.ac.kr/global-standing
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45

46

47

48

Korea Advanced Institute of Science and Technology (KAIST)
http://www.kaist.ac.kr/html/en/
http://www.kaist.ac.kr/html/en/kaist/kaist_010204.html
http://www.kaist.ac.kr/html/en/kaist/kaist_010301.html
http://www.kaist.ac.kr/html/en/campus/campus_050401.html
http://www.kaist.ac.kr/_prog/_board/?mode=V&no=16248&code=en_newsletter&site_dvs_c
d=en&menu_dvs_cd=060703
http://www.kaist.ac.kr/html/en/kaist/kaist_010401.html
http://www.kaist.ac.kr/html/en/kaist/kaist_010305.html
http://www.kaist.ac.kr/html/en/kaist/kaist_01020601.html
http://www.kaist.ac.kr/html/en/kaist/kaist_010201.html
http://www.kaist.ac.kr/html/en/kaist/kaist_010203.html
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50

51

52

53

Pohang University of Science and Technology (POSTECH)
http://wwwhome.postech.ac.kr/web/eng/home
http://wwwhome.postech.ac.kr/web/eng/eint_02_02

54

http://wwwhome.postech.ac.kr/web/eng/eint_02_04
http://wwwhome.postech.ac.kr/web/eng/eclf_03_03
http://wwwhome.postech.ac.kr/web/eng/eint_06
http://wwwhome.postech.ac.kr/web/eng/eint_01
http://wwwhome.postech.ac.kr/web/eng/eint_04
http://wwwhome.postech.ac.kr/web/eng/eint_05_05
http://wwwhome.postech.ac.kr/web/eng/eint_02_01

55

56

57

58

Yonsei University
http://www.yonsei.ac.kr/eng/
http://www.yonsei.ac.kr/eng/about/overview/
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http://www.yonsei.ac.kr/eng/about/spirit/
http://www.yonsei.ac.kr/eng/about/vision/vision/
http://www.yonsei.ac.kr/eng/campus/clubs/
http://www.yonsei.ac.kr/eng/news/yonseinews/
http://www2.yonsei.ac.kr/eand/ENG/cgi-bin/bottom.asp
http://www.yonsei.ac.kr/eng/about/stats/organizational/
http://www.yonsei.ac.kr/eng/about/history/chronicle/
http://www.yonsei.ac.kr/eng/about/president/profile/
http://www.yonsei.ac.kr/eng/about/president/welcoming/
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61

62

63

64

65

Leiden University
http://www.leiden.edu/
http://www.about.leiden.edu/about/strategic-alliance-lde.html
http://www.about.leiden.edu/about/profile.html
http://www.students.leiden.edu/student-life/student-societies/
http://news.leiden.edu/
http://www.leiden.edu/newsletter/
http://www.about.leiden.edu/contact/organisation.html
http://organisation.leiden.edu/structure/organisation.html
http://www.about.leiden.edu/international-face/leiden-classics
http://www.about.leiden.edu/international-face/international-profile/internationalrankings.html

66

67

68

69

70

71

Delft University of Technology
http://www.tudelft.nl/en/
http://www.tudelft.nl/en/about-tu-delft/strategy/core-values/faculty/io-pim/q/%2A/page/1/
http://studenten.tudelft.nl/en/students/student-life/study-associations/
http://www.tudelft.nl/en/current/latest-news/
http://www.tudelft.nl/en/about-tu-delft/organisation/
http://www.tudelft.nl/en/about-tu-delft/history/
http://www.tudelft.nl/en/about-tu-delft/organisation/executive-board/faculty/ewi-dimes/
http://www.tudelft.nl/en/about-tu-delft/strategy/vision/faculty/lr-spe-as/page/1/
http://www.tudelft.nl/en/about-tu-delft/strategy/profile-ambition/faculty/lr-sup-fc/
http://www.tudelft.nl/en/about-tu-delft/strategy/strategy-roadmap-tu-delft-2020/faculty/lr-speas/page/1/
http://www.tudelft.nl/en/about-tu-delft/facts-and-figures/research/internationale-rankinglijsten/faculty/tnw/page/70/?type=a&fid=489128
www.tudelft.nl/en/about-tu-delft/strategy/integrity-policy/working-conference-science-andintegrity-in-the-modern-university/faculty/ud-hr-wgvm-vm/q/%2A/
http://www.tudelft.nl/en/about-tu-delft/strategy/integrity-policy/scientific-integritycommittee/faculty/ud-hr-wgvm-vm/q/%2A/
http://www.tudelft.nl/en/about-tu-delft/strategy/governance/faculty/ewi-ese-iepg/
http://www.tudelft.nl/en/about-tu-delft/facts-and-figures/monitoring-femalestaff/faculty/tnw/page/70/?type=a&fid=489128
http://www.tudelft.nl/en/about-tu-delft/facts-and-figures/education/feiten-en-cijfersstudievoortgang/faculty/tnw/page/70/?type=a&fid=489128
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73

74

75

76

77

78

79

80

Erasmus University Rotterdam
http://www.eur.nl/english/
http://www.eur.nl/english/eur/sustainability/mission/
http://www.eur.nl/english/eur/sustainability/education_and_research/
http://www.eur.nl/english/essc/moreaspects/studentlife/student_organisations/
http://www.eur.nl/english/news/
http://www.eur.nl/english/eur/organisation/
http://www.eur.nl/english/eur/sustainability/
http://www.eur.nl/english/eur/background/
http://www.eur.nl/english/eur/sustainability/mission/
http://www.eur.nl/english/strategy2018/
http://www.eur.nl/english/eur/strategy/erasmus2013_eng/
http://www.eur.nl/english/eur/rankings/
http://www.eur.nl/english/eur/sustainability/campus/sustainable_campus/
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83

84
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Utrecht University
http://www.uu.nl/EN/Pages/default.aspx
http://www.uu.nl/university/utrecht/EN/sustainability/Pages/default.aspx
http://www.uu.nl/EN/informationfor/students/studentlife/aboutorganisations/Pages/default.asp
x
http://www.uu.nl/university/utrecht/EN/cultuurenacademie/Pages/culture.aspx
http://press.uu.nl
http://www.uu.nl/university/utrecht/EN/profile/governanceandadministration/Pages/default.as
px
http://www.uu.nl/university/utrecht/EN/profile/governanceandadministration/executiveboard/
Pages/default.aspx
http://www.uu.nl/university/utrecht/EN/profile/profileandmissionstatement/Pages/default.asp
x
http://www.uu.nl/university/utrecht/EN/profile/factsandfigures/Pages/default.aspx
http://www.uu.nl/EN/faculties/Pages/default.aspx
http://www.uu.nl/university/utrecht/en/pages/default.aspx
http://www.uu.nl/university/utrecht/EN/profile/ profileandmissionstatement/Pages/AcademicIntegrity-.aspx
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